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HOW MANY x x 
‘“JACINTHES” 
HAVE YOU TRIED? 


Mes users of our Jacinthe have told us that until the advent 

of our product they were unable to obtain the desired result. 

The common cause for failure has been the general tendency to 

decompose when mixed with other ingredients, or to spoil them. 
OUR JACINTHE NEVER CHANGES 

and as it is made by a new process recently discovered by us, we 

can guarantee a uniformly high product. 


Write us for further particulars and prices 


CHUIT, NAEF @ CO., Geneva, Switzerland, or 273 Pearl St., New York 
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ANY users of our Jacinthe have told us that until the advent 
of our product they were unable to obtain the desired result. 
The common cause for failure has been the general tendency to 
decompose when mixed with other ingredients, or to spoil them. 
OUR JACINTHE NEVER CHANGES 
and as it is made by a new process recently discovered by us, we 
can guarantee a uniformly high product. 


Write us for further particulars and prices 


CHUIT, NAEF @ CO., Geneva, Switzerland, or 273 Pearl St., New York 
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=D ESTABLISHED 1833 C= 


STAFFORD ALLEN & SONS, 


LONDON, «xs ENGLAND pain 
DISTILLERS OF ESSENTIAL OILS, Etc. 


SPECIALTIES: 

OIL OF ORRIS ROOT, concrete, “‘Allen’s.”’ Distilled onLy from selected Florentine Root, 
with special apparatus of our own designing. An oil of great strength and abso- 
lute purity. 

OIL OF SANDALWOOD, ‘‘Allen’s.””§ Sandalwood was first distilled in England by us, over 
50 years ago. Our oil is drawn exclusively from the finest East Indian wood, it there- 











fore represents the highest grade obtainable as regards therapeutic value, as well as for 
perfumery purposes. 

OIL OF CORIANDER, “‘Allen’s.”’ This oil contains the delicate flavor of the fruit, combined 
with the highest strength. Owing to its great concentration it will be found to go much 








further than the ordinary oils in the market. 


OIL OF CARDAMOM, “‘Allen’s.””) Our oil always gives satisfaction, and like our other oils 
contains the pure flavor. 








INSIST ON “‘ALLEN’S"’ OILS IN ORIGINAL CONTAINERS. 


Manufacturers of ALLEN’S ALMOND OIL, Sweet and Bitter 


ESTABLISHED 1884 


ON PAGE 44 || ROCKHILL & VIETOR 


SELLING AGENTS 


P 114 JOHN ST., NEW YORK 
Practical Notes on Modern 87 FRANKLIN ST., CHICAGO 


Perfumes and Aromatics 

















of our booklet 











B d’ LAVENDER OIL 
we give special attention to NEROLI ertran S GERANIUM OIL 


° Sa ah ie BRAND KANANGA OIL 
Schimmel & Co. This artificial oil is ORRIS.CONCRETE 


Ci J 2? RHODINOL-ROSE. 
1VaUCGaNn S Musk ART 100% 


about 20% richer than the best natural 


Bigarade oil. Sample and copy of our 


' BRAND MUSK-AMBRETTE. 100% 
i booklet sent on request to BOUVARDIOL 100% 
DIANTHUS 
JACINTHEA 
FRITZSCHE BROTHERS NARCISSE. 
82 BEEKMAN STREET TREFOL 





NEW YORK 











ORRIS-CONCRETE 











OSCAR MAYER 


27 Fulton St., New Y ork, 


MANUFACTURER OF 


Copper and Tin F illing- Tanks 


PERCOLATERS, Etc. 


FOR PERFUMERS 


THE AMERICAN PERFUMER 








Labeling Pastes 


FOR 


GLASS, WOOD, TIN, PASTEBOARD, Etc. 


Does not mould, crust or spoil 


Also CONDENSED PASTE POWDER 


1 Ib. makes 2 gallons snow-white paste 





FOR PARTICULARS ADDRESS 


ARABOL MFG. CO., New York 








TALC att craves TALC 





Foreign and Domestic 


White for Prices 


W. H. WHITTAKER 


245 Front Street 


New York 








OZONE-VANILLIN 


Our First Consideration !:as 
always been to popularize OZONE-VAN- 
ILLIN through its intrinsic value as an 
absolutely pure and reliable product. 
Our patented process is the cleanest 
and most direct of any, and can be de- 
pended upon to insure uniformly pure 


vanillin. Oana 
QUALITY 


should be the first consideration of the 
buyer also, as price is not infrequently 
an unsafe criterion. For the purpose of 
protecting our customers we will meet 
the quotations of all reputable compet- 
itors, although the cost of raw material 
is constantly rising. 








OZONE-VANILLIN CO. 


NIAGARA FALLS, N. Y. 


VNGERER @ CO., Distributors 
273 Pearl Street, NEW YORK 








FoR YEARS 


the entire consumption of Decorated Tin 
Containers of the SANITroL CHEMICAL La- 
BORATORY CuMPANY has been manufac- 
tured by the AMERICAN STOPPER Co, 


Tue Santrot Company believes that 
meritoriqgus products demand attractive boxes 
to hold them, in order to get the best results 
from their sale. There are millions of SAN- 
ITOL preparations sold every year. They 
are the most extensively advertised Tooth 
and Toilet products in the world. 





OU may not be in a position 

to place orders for millions— 
but don’t let that prevent your 
writing for prices and samples 
according to your wants. 


AMERICAN STOPPER 
COMPANY 


THE LARGEST MAKER OF 


Ge 
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TIN BOXES Seas 


OUTSIDE OF THE TRUST 
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101 BEEKMAN STREET 


Importers, Manufacturers and Manufacturers’ 
can SAVE YOU MONEY 


TALC @-ouarters 





STANLEY DOGGETT 





Agent. 


NEW YORK CITY 


on all grades 


Consequently 
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Factories: LEIPZIG and RIESA a. d. ELBE, Germany, GRASSE, France. 


FINE ESSENTIAL OILS and INGREDIENTS for the Manufacture of PERFUMES, SOAPS, Ete. 





Production of the nat- 





ural French Flower- 





Extracts in our labor- 
atories in GRASSE, 


France. 








~ 


Our highly concen- 
trated Herko FLoweEr- 
Oits are the latest and 
most valuable achieve- 
ments for modern per- 


fumery. 


They are based upon 
the extracts of /resh flow- 
ers which are freed from 
all inert and inodorifer- 
ous matter and rein/orc- 
ed by 


such synthetic 


components that have 
been proved by scientific 


research to be presen/ in 


the naf/ural flowers. 





THE HIGHEST ACHIEVEMENT 


A LILY OF THE VALLEY ODOR SO FAR PRODUCED. 





OF 





Of exquisite fragrance and surprising fidelity to the natural 
flower odor. 


i | 


il 
| 
0 


: / 


A perfect substitute even for the best natural brands of 
French Neroli Oils. 








THE 


MOST. PERFECT VIOLET PREPARATION EVER 





OFFERED TO THE TRADE. 





Imparts the character of the most modern French Extracts. 




















Production of the nat- 





ural German Flower- 





Extracts from flowers 





grown on our planta- 





tions, near Leipzig. 





cies 
This 


surprising fidelity to na- 


explains their 
dure, combined with the 
highest possible concen- 


tration. 


They are besides very 
economical in use, asa Z 
per cent. alcoholic solu- 
tion of any of them may 
be successfully substi- 
tuted fora strong first po- 
made-washing into any 
good working formula. 

Completely soluble in 
alcohol, and /ree from 


any Salty odor. 
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Essential Oils 


SOLID CONCRETES POMADES 
NATURAL LIQUID ESSENCES 


Made by the firm of Hugues Ainé, 
Grasse, France, received the Grand 
Prix at the Milan (Italy) Exposition in 
1906. That house is one of the oldest 
in Grasse and has a reputation for unri- 
valled quality. We invite inquiries from 


perfumers and others who look for quality 
first. Full line of SYNTHETICS also. 


P. R. DREYER CO.), 16 Cedar St., New York 





IF YOU WANT 


PURE 
COCOANUT ESSENTIAL OIL 


WRITE TO 


Rocca, Tassy & DeRoux 


Marseilles, France 














252 Front Street, 





SPECIAL QUALITIES OF TALC 


FOR MANUFACTURERS OF 


TOILET PREPARATIONS AND TALCUM POWDERS 


STOCKS ON HAND AND TO ARRIVE 
Write for Samples and Prices. 


W. B. DANIELS 


IMPORTER OF FRENCH AND ITALIAN TALC 


NEW YORK 





SOAP-MACHINERY 


Toilet ost Laundry 
LARGEST AND COMPLETEST LINE OF “ie 4 CONCERN IN THE WORLD 


Scouring 





:N Yanianna) 





Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made 


Complete Installations or Parts 
Soap Powder Outfits, large or small; Scouring 


Soap Plants 


Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 
Everything Needed by the 


% Up-To-Date Manufacturer 
ss a SOAP DIES and BOX PLATES a Specialty 


CORRESPONDENCE SOLICITED 





41 FIFTY-THIRD STREET 


HOUCHIN & HUBER 


BROOKLYN, NEW YORK 
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New Bottle Shapes 





Now that our glass plant is 
shut down for the summer, 
we can give special attention 
to producing new designs for 
your next season’s perfumes. 

Give us just a bare idea of 
what you want and we'll work 


it out in first-class shape. 


@ Old style typewriters were 
made for old style needs. The 
L. C. SMITH & BROS. TYPE- 
WRITER (writing ENTIRELY 
in sight) was designed and ye 
made to fit the uses of to-day. “3 
That's the difference. 
@_ In the march of progress there's no provision for 


i : Send fo 
those who lag behind the procession. i 


L. C. SMITH & BROS. TYPEWRITER CO. 
No. 311 Broadway, New York. 

















H. C. FOX & SONS Inc. 
Schuylkill Ave. & Catharine St. 
PHILADELPHIA, PA. 


108 Fulton Street 15 India Street 
New YORK BOSTON 











THE SOAP EXCHANGE 


INCORPORATED 


SALES AGENTS 


Soaps, Perfumes sd Toilet Articles 
exclusively 


Manufacturers given perfect representation in 
New York and vicinity. Write for particulars 


WARREN E. BURNS 
260 West Broadway New York 














“Fine Dies Make Fine Soaps” 














‘ different.” Ng 











leading toilet soap 


“THIS revision of an old saying about birds is true, 

for the appearance of Soap AND PERFUMERY PRO- 
pucts has much to do with their sale. We have made 
a number of catchy designs for some of America's 
makers, and have an_ unexcelled 


corps of artistic die-makers who can carry out your ideas. 
THE “TEDDY BEAPR 


shown herewith is one of the recent jobs, and will give 


an idea of the attractiveness of a cake of soap that is 


\g Let us HEAR FROM You. 








Houchin @ Huber, 41 534 St., Brooklyn, N. Y. 























THE AMERICAN PERFUMER 





PRICES HAVE 
ADVANCED 


on Bourbon Vanilla Beans and Mexi- 
cans are likely to advance relatively. 
We invite inquiries from large 
buyers especially, as we are in a 
good position to serve them. 
We carry a large stock of Tonka 


Beans also and invite inquiries. 








THURSTON @ BRAIDICH 


128 WILLIAM STREET NEW YORK 








REQUISITES FOR AN 


Al Violet Perfume 


Violettan 
Jasmin F. O. 








Violet 
Cassie F. 0. 


Violettan produces, in dilution, the proper 
kind of a violet scent. 

Violet gives the leaf or stem violet odor. 

Jasmin F. O. and Cassie F. O. are 
absolutely necessary products to complete the 
blend. 

For further information concerning the use of 
these and other of our specialties, write us. 





OUR PRICES WILL INTEREST YOU 


VAN DYK & CO. 


131 MAIDEN LANE, NEW YORK 























THE OSAKA KOMAMONO SHOKO SHIMPO 


ESTABLISHED 1896 


A semi-monthly journal devoted to the trade of Perfumes, Toilet Articles, Soaps, 


, Purses, Brai ibbons, Smoking Pipes, Hai-pins, and all petty goods for Hair- 
etc., etc. Guaranteed circulation is 8,000 copies, a large number of which are 
Sosing. mailed to the Trader of the line in China and Corea, as well as all over Japan. 
Subscription Price, Foreign, One Dollar a Year 
Trial— 3 months for 10 cents (American Stamps accepted) 
Sample copies FREE Drop a postal at once 


OSAKA KOMAMONO SHIMPOSHA KYVHOJIMACHI, Osaka, Japan 





Chemical Investigations and Advice 


in connection with the requirements of the 


NATIONAL PVRE FOOD AND DRVG ACT 
ANALYSES OF 
Oils, Soaps and Allied Products 


LEDERLE LABORATORIES 


ERNST J. LEDERLE, Ph. D., Former Commissioner of Health, New York City. 


JOS. A. DEGHUEE, Ph. D., Former Chief Chemist, Dept. of Health, N. Y. City 
FREDERIC D. BELL. 


518 Fifth Avenue, New York 








ments. 


OVUR ITALIAN TALC IS 


Chemically Pure Magnesium Silicate and conforms with the U. S. P. require- 
It is absolutely white; has a fine good slip; and is impalpably ground. 








Sole V. S. Importers of the 











“BLOCK.” BRAND 

















PETTIT CHEMICAL CO., 241 Front Street, New York 














IF YOU USE TALC 


it will pay you to get samples of our fine 
Italian product. It is pure white, quite free 
from mica and other impurities; and we are 
quoting favorable prices for prompt an 
Let us hear from you. 


P.R. DREYER CO. 
16 CEDAR ST., - NEW YORK 


FULL LINE OF PERFUMERS’ MATERIALS 








ACHIEVEMENT 


It is now considered an 
be achievement to discern or 
ite ax describe the difference be- 


tween the intentional. 
fraudulent adulterations and 


BLEACHED ONLY BY Fo sete memaien te Ne 


RAIN, SUNSHINE hak Slade a a 


and AIR pth ho Wax is ultimately 
THE 
Guaranteed under the Food and W. H. BOWDLEAR CO., 
Drugs Aa, June 30, 1906. Boston, Mass. 
No. 1318. 
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PERFUMER 








Established 1768 


ANTOINE CHIRIS 


18 & 20 PLATT ST., NEW YORK 


Manufacturer of 


RAW MATERIALS FOR 


Perfumers and Soap Makers 








Specialties: 
NATURAL PERFUMES (solid) 
POMADES 
ESSENTIAL OILS (French) 





All materials guaranteed under the Food and Drugs Act, 
Serial No. 1108 





AMERICAN BRANCH: 


Cc. G. EVLER BRANCH OFFICE: 
W. B. ROBESON 30-36 LaSalle St. 
General Agents Chicago, Ills. 














| FANCY BOXES 


UST take one minute and step 
into any drug store and note the 

number of fancy tin boxes con- 
i taining toilet preparations — then 
multiply the quantity by the num- 
ber of druggists in the United 
States —then multiply this number 
by 30 and the result will give youa 
fair estimate of the many millions 
of decorated tin boxes which we 
make for the manufacturers of toilet 
preparations. There's a reason— 
properly made boxes at proper 
prices. 


—Submit your requirements—— 


American Can Company 
New York — Chicago — San Francisco 

















As an Advertising Medium 





this journal has proved its effective- 
ness. Read the experience of a 
leading concern: 


New YORK, June 18, 1907. | 
THE AMERICAN PERFUMER, 
100 William Street, City. 
GENTLEMEN :—It is with pleasure that we wish 
to inform you that we have inquiries and orders 
from sections where business was not before 
directly solicited by us, and were informed by the 
respective parties, that “ noticing your ‘ad’ in THE 
AMERICAN PERFUMER”™ induced them to com- 
municate with us. 
Under the circumstancés, we feel that our “ad” 
in your paper was judiciously placed. We remain, 
Very truly yours, 
HEINE & CO., 
RICH. F. FISCHER, 
President. 


For rates and full information regard- 
ing preparation of copy, etc., write to 


PERFUMER PUB. CO. 


100 William Street New York 
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POMADE BASES 


Through the exhaustive scientific studies we have carried on, of the 
















fatty bodies used as the base of our Pomades, we have perfected, not 
only the preparation of the fats, but also the application of the 
processes of infusion and enfleurage. 

We have completely eliminated all elements apt to become 
rancid, and this feature accounts for the unusual keeping quality of 
our Pomades. 

Have you made careful tests of these products? If not, write 


us, or our AMERICAN Brancu, 273 PEARL STREET, New York. 








JEANCARD FILS @ CO., Cannes, France 
























SWINDELL BROS. 


MANUFACTURERS OF 


Distinctive Glassware for Pertumers 


AND 
EXTRACT, ESSENTIAL OIL, AND DRUGGISTS’ BOTTLES 


FLINT, EMERALD GREEN, AMBER and BLVE COLORS 
PRIVATE MOVLD BOTTLES A SPECIALTY 





SOLE OWNERS OF THE BRAWNER PATENT 


SELF-CLOSING, NON-CORROSIVE GLASS SPRINKLER TOP 
CHEAPER THAN METAL, ana SEALS PACKAGE PERFECTLY 


Main Offices and Factories, BALTIMORE, Md. 


BRANCH OFFICE, - - {427 DUANE STREET, - - NEW YORK 
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NEW YORK, JULY, 


TWO DOLLARS A YEAR 
TWENTY CENTS A COPY 


THE AMERICAN PERFUMER 


AND ESSENTIAL OIL REVIEW 
PUBLISHED MONTHLY 


THE PERFUMER PUBLISHING COMPANY, 


LOUIS SPENCER LEVY, President, 100 William St., } 
CLIFTON H. LEVY, Treasurer, 71 Nassau St., ( New York. 
G. H. MANN, Secretary, 15 William St., 


22d, 1907, at the Post Office at 


Entered as Second-class Matter March 
y y. Y., Under the Act of Congress of March 3d, 1879. 


New York, N. Y 


TERMS OF SUBSCRIPTION 
The United States and Canada, - e - $2.00 Per Annum. 
Foreign, - - - - - - - 3.00 “ " 


Subscriptions payable invariably in advance, by check, money- 
order, or postal-note, to order of THE PERFUMER PUBLISHING 
COMPANY. 


ADVERTISING RATES ON APPLICATION, 


EDITORIAL NOTICE 
Assoc. Mem., Am. Ext. Mfrs. Assn. 
WE invite correspondence and special articles upon subjects of 
interest to all engaged in the manufacture and sale of Perfumes, 
Soaps, Toilet Articles, Flavoring Extracts, etc. THE AMERICAN 
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IN THE SUMMERTIME. 


“Tt’s all right in the summertime,” runs the song, but 


that is a song. Some of us are singing a different tune, 
and altogether different words to the melody, if it be at all 
The 


because of its relaxations, its interruptions to business, the 


melodious. business man dreads the summertime, 


general dullness of which he feels the effects. He is anx- 
ious to see September come with the renewal of activity— 
yet the summer, too, can be utilized to advantage. It is a 
splendid opportunity for “cleaning house.” It is the time 


in which to weed out and sow. Weed out the poor, un- 


profitable customers and sow the seeds for better and 
larger business in the autumn 

The summer is a good time, too, to repair the physical 
ravages of the winter's strain on body and mind, by wise 
relaxation, varied 


working along lines, taking vacations 


which are not wearisome. The moment that your vacation 
is tiresome, or begins to bore you, it is a loss, not a gain. 


Absolute idleness is not a rest. ‘Too’ long a vacation is 


worse than none. Some men require no vacations because 
their interests are so varied that changing from one to the 
other gives all the rest that is required by the mind 

It is true that business has been better, even in the sum- 
mertime, than now, but the resources of the United States 
are practically inexhaustible, and although the amount of 
the liabilities of failures for the first six months of the 
year were greater than in previous years, the number of 
was not so large as last and the reaction 


failures year, 


of the autumn may be upward. 
Enjoy the summer—do what you can under the circum- 
stances—strengthen your lines for the march forward in 
the fall_—and the summer will not have been time wasted 
It is the time for preparation. 


by any means. 


ROSE. 
As announced first and earliest in this Review, the Otto 
Our ad- 


sections of that Land of Roses 


OTTO OF 


of Rose situation in Bulgaria is most critical. 


vices are that in some 


there is only half a crop, while in others there is a diminu- 


tion of from 25% to 35%, as compared with last year, 
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making an average shortage of about 40%. This means 


that the price of good Otto of Rose must be tremendous- 


ly increased Some factors refuse to make contracts 


others are trying to foist upon the 


old 


at any price, while 


kinds of stock, cheap adulterations, and 


public all 


low grade oils 


This is of special interest to the United States, because 


we receive more Otto of Rose than any other single coun- 


try in the world. According to the official figures of the 
Bulgarian Government it appears that in 1905 we received 
1,641 kilos, or 30.8% of shipments, France coming next 
with an importation of 1,529 kilos, or 28.8%. The figures 
for 1906 have not yet appeared, but we have certainly not 
diminished our proportion of importation of this valuable 

In view of the present situation, consumers of Otto of 


Rose must look to it that immediate provision is made for 


their needs during the next twelve-month or they wi 


have to pay the penalty very higl 


prices 


PERFUMERY AS BUSINESS 


The very practical read at the last Convention of 


the Perfumers by Mr. J 


pape! 


Clifton Buck, of Philadelphia, 


appears in another of this issue, and we desire to call 


the attention of 
article Mr 


eaders to this very practical and busi 


ness-like Buck is a practical man, studying 


conditions as they are and trying to meet them intelligently 


j 


and effectively. He calls attention to the numerous prob 


lems with which the American Perfumery Manufacturer 


has to contend and he goes further by suggesting how these 
problems are to be solved 


We should be 


paper in 


pleased to have our readers discuss this 
our pages, and though there is. much material 
clamoring for entrance we shall give the preference to any 
articles which will add something to the light shed on the 
question of Marketing Perfumery. 

It is one thing to make an excellent article and quite 
another to sell it. The goods in the bottle may be excel- 
lent, but a poor box or bottle may stand between the Per- 
fume and the fastidious customer. There is much in a 
name, as Mr. Buck points out, and neither the rose nor a 
perfume smells as sweet when called an onion. 

The merchant must appeal to the imagination, just as 
the good salesman does, and his appeal is through the 
package, the perfume, the advertising, and all that goes 
to help attract attention to his products. 
is worth 


the 


The merchant is 


It is presumed in all cases that the article 
pushing, for if it be not worth the price asked for it 
best advertising can only hasten failure. 
entitled to a fair profit, but he must give fair value or he 


cannot build up a permanent trade, and it is the re-order 


that counts. 
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The initial expense of selling goods is enormous. No 
merchant expects to make a profit on the first order. He 
is fortunate if he do not lose. But he has a right to 
expect re-orders, and an extension of trade, or he would 
soon go bankrupt 

Quality tells in the end, other things being equal, and 
though this equality seldom exists, still the manufacturer 
who is supplying goods of a better grade for a given price 
is much surer to make headway than he who thinks he can 


‘fool all the people all the time 


Selling Perfumery is like selling anything else, only a 
little more difficult, because of many special problems con 
; } ¢ ~] 1 . . 28 
nected with articles of luxury. It requires all the more 


study on that account, and success means much more than 


elsewhere. Co-operation will go far towards mutual *help 
fulness, and cannot fail to simplify such questions as sales 
men, discounts, small packages, etc 

OIL NEROLI 


There is a modicum of hope in the report as to Oil 


Neroli that comes to us from France. Although the’ amount 
of this oil consumed in the United States is not tremen 
dous, it still enters into the formule of many fine extracts, 
and if the price is to be reduced, as seems probable, som« 
of our manufacturers will rejoice. Many were driven to 


use the artificial product on account of the almost pro 
hibitive price of the natural Oil Neroli last year, but if the 
producers of the flowers are not over greedy there should 
be considerable decrease this year, It would be almost 
suicidal for them to continue the exaction of famine prices 
when the crop has been almost, if not quite, normal, and 
we believe that the wise counsel of a fair price for a good 
crop will prevail. 


In affirming the decision of a lower tribunal the United 
States Supreme Court made a ruling against a change 
from fourth to third class of soap in less than carload 
rates, because it constituted a discrimination, even though 
the railroad reduced the rate. 

This is a Procter & Gamble case and it is significant as 
well as of first importance that the court of last resort 
sustains the Interstate Commerce Commission by holding 
that it has authority to order the carrier ‘‘to cease and desist 
from further enforcing the classification.” 


Messrs. Rockhill & Vietor, of New York, have lately 
been appointed Selling Agents for the United States for 
the Messrs. M. Samuel & Co., of 
London, the representatives of the Japanese Government 
for the sale of Camphor. This, of course, makes the 
firm headquarters for Camphor—a notable 
achievement indeed, upon which they are to be heartily 
congratulated. 


well-known bankers 
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By J. Cuirton Buck. 


Your President has written the Chairman of Freight 
and Transportation, asking for a paper to be read at the 
Annual Convention, on the subject relating to “The differ- 
ent methods of marketing Perfumery, suggesting the ad- 
vantages and disadvantages of each.” 

But, as this subject is fought to a finish each day in the 
our individual very doubtful 


routine of enterprises, it is 


whether any new theories regarding the successful 


marketing of Toilet Goods and Perfumery along the 


very 
line 
of honest methods, yet remain to be uncovered 

History records one man who was bold enough to say 
that “Hath-a-way” sold the goods, but he lived many years 
ago, and his name was “William Shakespeare.” No doubt 
he could have written a book on the subject, and the title 
might have been “As You Like It.” 

The proposition for marketing Perfumery seems to be 
solely one of skill and executive management. The legiti 
mate manufacturer of Perfumery, having raised his stand 
ard of products to a high plane, has been overshadowed in 
the volume of business by the wizard making no pretense 
to elevate or cultivate the public taste for fine Perfumes, 


1 the lumber market to manu 


but rather creates a corner i 
facture cheaply his furniture and advertises how many cook- 
stoves it takes to fill a season’s orders. Yet, we are forced 
to recognize in him a considerable competitor, because his 
business in Perfumes is carried into seven figures 

We purchase our raw materials from the same source 
Our glassware is manufactured side by side, but his experi- 
ment for winning dollars has turned many of us to think 
that it is not intended that ALL Perfumers should soar as 
the “Lark-in” the sky. 

The successful perfumery manufacturer is one that main- 
tains an staff of traveling men throughout the 


year, and has in mind continually the gathering of new 


efficient 


ideas for presenting the goods in attractive form, for it 
is quite well understood that Perfumery products well 
dressed are half sold. The question of the traveling sales- 
man is a very important issue, and his eligibility for the 
position he occupies and the territory covered must be 
carefully considered by the sales-manager. 

The successful traveling Perfumery salesman should 
have a keen appreciation of the value of his products—not 
a theorist, but a practical man, who has received his edu- 
cation and earned a reputation in the office of his employ- 
ers—one who is familiar with credits and promoted to a 
traveling position, patient under adverse trade conditions, 
yet wideawake and keen for new opportunities, showing 
clear perceptibilities and able to accept conditions as he finds 
them. He often finds it necessary to talk Christmas goods 
when straw hats and soda water have the call, and the 
thermometer registers ninety degrees in the shade. 

But, we must confess, he is as elusive as the proverbial 
pea, illustrated in the story of the tramp who was invited 


* Kead at the meeting of the Manufacturing Perfumers’ Association. 


to dine, and when the vegetables were passed, was asked 
He 
hesitated, shook his head, and stopped eating long enough 
to say 


by his host whether he would have some of the peas. 


that he was much obliged, but declined—for the 
reason that they rolled off the knife 

[ fear we could all relate our experience with the travel- 
and 
but he needs to be encouraged and his 
commended, sell 


ing salesman who occasionally “rolls off the edge 
comes to grief”; 
initiative for he will more goods if we 
pass lightly over his failings and treat him with gentility. 

The wisdom of raising the standard of domestic perfumes 
is demonstrated by acertain foreign manufacturer of Toilet 
requisites, and the same products have forced their way 
the to-do 


The demand thus created for a soli- 


homes of the well class with the seal of 


into 
universal approval. 
tary brarid of Perfumery, handled exclusively by a large 
grocery and import house, gives us the impression that 
the public will pay the price if the domestic Perfumery 


manufacturer will create Perfumes the highest order. 


It shows the possibility of a meritorious Perfume, well 
known to the fair sex generally, universally called for, and 
not yet advertised, sold at a price that would be prohibitive 
but, being foreign, 
[t is perhaps one of the American 


if it happened to be made in America; 
of course it is au fait 
habits to demand an American article that bears a foreign 
stamp, and it is to be deplored that in many of the attractive 
window displays of Perfumery which appear in our ex- 
clusive stores, the products of our American manufacturers 
are overshadowed by those of the dutiable class. 

Are we striving too closely to bring the suggestion of 
the flower garden to the masses who buy Perfumes? Or 
should we, like our foreign neighbors, endeavor to reach 
for an “Ideal” that will enable us to do a mail order busi- 
ness, and privilege the jobber to sell our goods at list 
prices, on which he is content to make 5% profit? 

At any rate, we will admit that the French are “past- 
masters” in the art, and many of us might well be tempted 
to imitate their methods, for the manufacturer who has 
succeeded in reducing the cost of selling his goods to a 
minimum has the advantage of the largest balance in bank 
to his credit. We are making headway, however, for our 
business is growing and we have now in this country 
artists and others (imported, perhaps) who have mastered 
the art of producing the highest class work in the lithogra- 
phy and printing line, which means to the manufacturer 
of Perfumes that his packages are equal in many respects 
to the imported goods, and his salesman is accorded a 
hearty welcome when the buyer is assured of “more of 
those attractive packages that sold so well last season.” 

It is frequently asked, “Does it pay to distribute sam- 
ples?” A conservative would say, “It depends entirely on 
the way they are distributed.” Samples sént for distribu- 
tion by the dealer with a certain quantity order for Per- 


fumes, rarely reach the consumer, for whom they are in- 
































tended. In many cases the clerk is “too busy” or lacks 
the ambition to intelligently distribute the samples which 


the manufacturer was so careful to put on the order and 
which he ardently hoped would create some demand 
for his goods. In the majority of cases the samples are 
thrown under the counter, or they find their way into the 
hands of the juveniles—who “forget to tell mother.” 

One Perfumer we know is certainly reaching the con- 
sumers with his samples, and his method is original and 
unique. This manufacturer is courageous enough to place 
his advertisement in prominent magazines circulating 
throughout the country, and advertises to send a linen 
hem-stitched handkerchief perfumed with his “latest odor,” 
together with a book “How to Become Beautiful” and 
“The Art of Keeping Young’—all FREE. He is certainly 
taking ten cents’ worth of chance on every individual that 
will invest in a postal card, but he has burned his bridges 
behind him, and deserves to win, if he does spend a year’s 
appropriation for advertising in three months’ time. A 
careful observer would say, “How can it be done?” but 
the up-to-date and broad-minded advertising man usually 
brings about the desired result. A campaign of liberal 
advertising, backed up by a free sample, with a carefully 
written circular-letter to the consumer, is proof of a meri- 
torious article. Also, he has secured at once the co-opera- 
tion of the dealer in the vicinity. The liberality of the 
manufacturer is exploited on the occasion of the first visit 
to the druggist from the consumer, and the druggist 
cheerfully recommends the purchase of the article when it 
is asked for over the counter. 

It is marvelous how they do it, but the writer sent for a 
simple of the “latest on a handkerchief’ and can testify 
to the fact that the handkerchief was received and in 
spected, and found to be “all linen, but hardly a yard wide.” 

In conclusion, it would seem negligent at this time if we 
did not touch upon the originality in the names for Per- 
fumes. A good Perfume is entitled to high rank, and 
therefore should have a name according to its station, if 
one can be found; but, judging by the names that have 
been used before, it would seem that the list is well-nigh 
exhausted. The writer had occasion some time ago to 
adopt a new name for a combination odor; and, after 
poring through books of reference, he found that the lists 
and appendages published by the: Manufacturing Perfum- 
ers’ Association contained in condensed form all the names 
that condescendingly could be applied to Perfumes. For- 
tunately, at this time, a farmers’ seed book fell into his 
hands, and he hit upon what he thought a “sure winner 
from the start.” With considerable pride, labels, box- 
wrappers and other advertising matter was arranged for. 
A few weeks after placing the order a circular fell into 
the writer’s hands from “an unknown,” offering to sell 
the retail druggist a preparation that was guaranteed to 
make gallons of the finest Perfumes at a minimum cost. 
The circular set forth the reasons why the druggist should 
not buy Perfumes from the manufacturer, whose profits 
were large, and further, that “every intelligent druggist 
could be his own Perfumer.” Among a list of names in 
bold type appeared the “sure winner” Perfume which had 
already been contracted for on the labels, box wrap 
pers, etc. 

As manufacturers, it seems that we should at once take 
steps to publish a complete list of the names and trade- 


marks, not only of the Perfumes as manufactured by mem- 
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bers of our Association, but foreign names, also corre- 
spondence solicited from manufacturers outside the Assi 
ciation, to register the names for Perfumes which they 
have used in the past, and any future names adopted. 

The risk of the manufacturer adopting a name for Per- 
fume is considerable, particularly where the lithography 
is ordered from abroad. In this particular case we were 
compelled to change the name, not only once but three 
times, before we were sure that the name had not been 
in use before by any manufacturer. 

If manufacturers would adopt a policy of keeping on 
their own side of the fence, and not trespass too closely 
on the names and trade-marks as adopted by other manu- 
facturers, it would relieve existing conditions and pave 
the way for a broader view; also would advise that the 
most important names be registered in the U. S. Patent 
Office at Washington, and when these patents are issued, 
the number of the patent should be published in the list as 
compiled by the Committee on Fraternal Relations. 


ESSENTIAL OILS OF SOME AMERICAN 
CONIFERS. 


Tsuga canadensis, “hemlock,” yielded 0.4 to 0.46 per 


cent, of oil, specific gravity, 0.9238 to 0.9273 at 15° C., from 
the leaves and twigs. The oil is stated by Hunkel to con- 
tain 51 to 52 per cent. of bornyl acetate. Picea mariana, 
“black spruce,” yielded 0.57 per cent. of oil; specific 
gravity, 0.9274 at 19° C. Kremers has found 48.85 per 
cent of bornyl acetate in this oil. Picea canadensis, “cat 
spruce,” gave 0.103 per cent. of essential oil; specific grav 
ity 0.9216 at 15° C.; it contains 25.7 per cent. of ester, 
calculated as bornyl acetate. The odor of the oil suggests 
the presence of limonene or of dipentene. Picea rubens, 
“red spruce,” gave 0.204 per cent. of oil, having the specific 
gravity 0.9539 at 16° C., and containing 66.2 per cent. of 
bornyl acetate and 7.76 per cent. of free borneol. Larix 
Americana, “American larch,’ gave 0.149 per cent. of oil; 
specific gravity 0.8816; it contains 15.1 per cent. of bornyl 
acetate and much pinene. Picea rubens cones gave 0.38 
per cent. of yellow oil; specific gravity 0.860 at 15° C.; 
the odor was that of fir balsam. The cones of Picea 
canadensis gave 0.25 per cent. of yellow oil with a limo 
nene odor; specific gravity, some time after distillation, 
0.899 at 15° C. -Juniperus communis, leaves and twigs, 
gave 0.15 to 0.18 per cent. of light yellow oil; specific 
gravity 0.8531. Juniperus virginiana leaves yielded an oil 
with the specific gravity 0.900 at 16° C—R. E. Hanson 
and E. N. Babcock (Jour. Amer. Chem. Soc., 1906, 27, 
1,198). 

Many in the trade in New York know “Watts,” so long 
with Messrs. Dodge & Olcott. This hustling young sales- 
man is now with Messrs. Ungerer & Co. 


At the seventh annual meeting of the National 
Soap Manufacturers’ Association held in New York 
lately the chief topic of discussion was the very 
high price of materials and the small margin of profit. 
The following officers were elected for the next year: 
President, James Beach, Dubuque, Iowa; First Vice- 
President, Wm. R. Post, Detroit, Mich.; Second Vice- 
President, L. H. Waltke, St. Louis, Mo.; Secretary and 
Treasurer, Edmund Reardon, Cambridge, Mass. 
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By Samuet E. Darsy, Esq. 


The Federal Constitution provides that Congress shall 
have the power to promote the progress of science and the 
useful arts by securing to authors and inventors for limited 
periods the exclusive right to their respective writings and 
discoveries. This is known as the patent and copyright 
clause of the Constitution, and under it the laws governing 
the grant of patent and copyright protection are enacted. 

The Constitution also gives to Congress the power to 
regulate commerce between the several States, with foreign 
nations and with Indian tribes. This is known as the com- 
merce clause of the Constitution. 

In 1870 the first Federal law concerning the registration 
of trade-marks was adopted. This law purported to be 
based on the patent and copyright clause of the Constitu- 
tion, and contained various provisions for registering and 
enforcing trade-marks. In 1876 the law of 1870 was supple- 
mented by the enactment of a penal law under which the 
fraudulent counterfeiting or use of a registered trade- 
mark, or the sale of articles bearing a fraudulent counter- 
feit of a registered trade-mark, was made punishable by 
fine and imprisonment. 

The laws of 1870 and 1876 were held by the Supreme 
Court to be invalid, because trade-mark property was not 
Under 
this decision all the trade-mark registrations made under 


cognate to property in inventions and copyrights. 


the law of 1870 were rendered invalid and of no force or 
effect. ‘This, however, did not mean that the trade-marks 
themselves were invalid, but only the registrations thereof 
were invalid. The property rights in the trade-marks— 
that is, the common law rights to the trade-marks—were 
not affected in the least by the law nor by its upsetting, 
and remained in the same condition of absoluteness as if 
there had been no Federal law enacted. 

The subject-matter of trade-mark protection was too 
1881 
enacted another law providing for the registration of trade- 
marks, 


large to remain unnoticed for long. In Congress 
This time the law purported to be based on the 
commerce clause of the Constitution, but curiously enough 
was limited in its application to commerce with Foreign 
with Indian Tribes, omitting the most im- 
portant feature of the commerce clause of the Constitu- 
tion—namely, commerce between the several States. The 
provisions of the law of 1881 were very generally availed 
of by proprietors and owners of trade-marks in the regis- 
tering thereof. 
the Supreme Court in a case where suit was brought on 
a trade-mark registered under the law, and which trade- 


Nations, or 


In 1904, however, this law came before 


mark had been used by its proprietor or owner in commerce 
with foreign nations, but the infringement was only of 
domestic commerce. ‘That is, the infringer only used the 
mark in commerce in the United States. The Supreme 
Court held that under the law as enacted there must be 
infringement of foreign commerce or of commerce with 
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Indian tribes or else the rights conferred by the law could 
not be enforced. This interpretation practically nullified 
the law, or at least rendered it of no practical value to a 
vast majority of trade-marks in use and which had been 
under the Neither the law of 1881 nor 
the interpretation placed thereon by the Supreme Court 
affected the 


registered law. 


common law right to trade-marks, nor the 


property therein. 

In 1905 Congress repealed the law of 1881, and enacted 
a new law, under the commerce clause of the Constitution, 
and which includes in its provisions commerce between 
the several States, as well as commerce with foreign na- 
tions and with 


Indian tribes. The new law contains many 


features of advantage over the previous enactments, is 


broader in scope, and being the law now in force regarding 
the registration of trade-marks, will be given a more ex- 
tended examination in order to point out its application. It 
is to be borne in mind, however, that this law does not 
affect the 


mark property, but only 


common law rights to trade-marks and trade- 
seeks to make such rights more 


strongly enforceable. 


IONONE PATENTS EXPIRED. 


By SAMUEL E. Darsy, Esq. 
By the expiration of United States Patent No. 


March 24, 1896, to Johann Carl 


556,943; 
Wilhelm Ferdi- 
nand Tiemann, of Berlin, Germany, for Aromatic Ketone 


granted 


and Process for Making the Same, an invention of great 
interest to the perfumery trade, becomes available to the 
This patent may be said to 
fundamental patent covering ionone. 


public and trade generally. 
be the foundation or 
The ketone product of this invention having the formula 
Cy:H»O, is formed by subjecting a mixture of citral and 
acetone to the action of hydrates of the alkaline earths or 
of alkaline hydrates, such as hydrate of barium, in the 
The citral is obtained from lemon oil, 
lemongrass oil or other volatile oil, and its specific gravity 
The ketone 


presence of water. 
is 0.895 at 15° C. Its boiling point is 226° C. 
is produced as follows: Equal parts of citral and acetone, 
together with a solution of hydrate of barium, are agitated 
for several days and the products of the reaction are dis- 
solved in ether. The residue resulting from the evapora- 
tion of the ether solution is subjected to fractional dis- 
tillation under reduced pressure. The fraction distilling 
over under a pressure of twelve millimeters at a tempera- 
ture of from 138° to 155° C., is ‘collected while the un- 
affected citral and acetone and the volatile products of 
The 
product of condensation remaining in the distilling appara- 
tus is purified by fractional distillation in vacuo. Under a 
, 


condensation are carried off by a current of steam. 


















































86 


pressure of twelve millimeters the liquid distils at a tem- 
perature of from 143° to 145° C. This product is a ketone 
having the formula CsuH»O. Its index of refraction is 
nD = 1,527, its specific gravity is 0.904, and it is readily 
decomposable by the action of alkalies. Like most of the 
ketones of the higher series, it does not combine with 
bisulphite of sodium, but in other respects it possesses the 
characteristic properties of the ketones, forming in particu- 
lar, products of condensation with phenylhydrazin, hy- 
droxylamine, and other substituted ammonias. This prod- 
uct serves as a raw material in the manufacture of per- 
fumes, it being conveyed by the action of dilute acids into 
an isomeric ketone, which may be termed “artificial-violet”’ 
ketone and which possesses properties most valuable for 
the manufacture of perfumery. This conversion may be 
effected, for instance, by heating for several hours in an 
oil bath twenty parts of the ketone with one hundred parts 
water, 2.5 parts sulphuric acid and one hundred parts 
glycerine to the boiling point of the mixture. The product 
of the reaction is taken up in ether, and then evaporated 
and the residue subjected to fractional distillation in vacuo. 
The fraction distilling under a pressure of twelve milli- 
meters at a temperature of from 125° to 135° C. is col- 
lected. This product may be purified by converting it with 
phenylhydrazin or other substituted ammonias. This second 
ketone distills under a pressure of twelve millimeters at a 
temperature of about 128° C., its specific gravity is 0.935 
and its index of refraction is nD = 1.507; it has an odor 
fragrant of violets and grape blossoms. It is insoluble in 
water, but is readily soluble in alcohol, ether, benzine or 
chloroform. 

Thus, the pseudo-ionone is converted into an isomeric 
ketone or ionone, by the action of the acid. 

The patent covering this invention expired on May 1, 
1907, by reason of the expiration on that date of a pre- 
viously granted patent in England, and hence the invention 
is now open to the use of anyone. 

Another patent granted to the same inventor on the 
same date and being numbered 556,944 will, for the same 
reason, expire on Oct. 11, 1907. This patent covers the 
process for converting compounds of the citral series (gera- 
nium series) into isomers having a lower boiling point and 
a higher specific gravity than the original bodies, and which 
process consists in subjecting the compounds for some 
time to the action of dilute sulphuric acid. 

In a later patent, No. 600,429, granted to Edgar De Laire, 
of Paris, and which patent is still in force, is covered an 
isomerid or ionone, or ionone derivative, which boils in a 
pure state at about 140° C., having a specific gravity of 


0.946 at 17° C 


and having an odor of violets and pro- 
duced by treating ionone or pseudo-ionone with a concen- 
trating acid such as sulphuric acid. 


RECENT TRADE-MARK DECISIONS. 


In a recent decision of the Commissioner of Patents in 
the case of Ex parte Crescent Typewriter Supply Com- 
pany, 128 O. G., 1295, the registration of the word “Orient,” 
as a trade-mark for ink ribbons and carbon paper, was 
refused on the ground that this word is merely geo- 
graphical in significance. 


This word has also been passed upon by the Court of 
Appeals for the District of Columbia in the case of Ex 
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parte Hopkins, 125 O. G., 670, as a trade-mark for face 
cream, and it was held not to be registrable as a trade 
mark, being merely geographical in significance. 

In the case of Ex parte Weil, 83 O. G., 1882, the word 
“Yucatan” was held to be merely geographical and con- 
sequently not a registrable trade-mark. 

In the case of National Phonograph Co., 128 O. G., 
1295, the word “Standard” was held by the Court of Ap- 
peals for the District of Columbia to be descriptive, and 
therefore not registrable as a trade-mark. 

In the case of Ex parte Cross, 128 O. G., 455, the Com- 
missioner of Patents held the word “Olivoint,” as a trade- 
mark for ointments for skin affections, to be anticipated 
by the previously-registered word “Oliveine,” applied to 
similar goods. 





Mr. E. A. Zatarain, President of the Papoosa Root Beer 
& Extract Mfg. Co. of New Orleans, has written to the 
President of the State Board of Health complaining bit- 
terly that the Pure Food Law is not enforced. He claims 
that the honest manufacturer should be protected against 
the falsifiers, and that he cannot compete with impure 
products. What will be the result? 


In Columbia, Tenn., Druggist West has been arrested 
for selling Lemon Extract as a beverage. The company 
manufacturing this product threatens to take the case to 
the U. S. Court. 

The Metropolitan Specialty Mfg. Co. of Northampton, 
Mass., has secured a building for manufacturing and will 
make a cleaning soap and patent household tongs. 





Mr. W. H. Maley has been appointed head of the white 
and toilet-soap departments of the Maple City (Ill.) Soap 
Factory. He succeeds Mr. Ed. V. 
Y. M. C. A. work. 


Berry, who goes into 


What threatened to be a disastrous fire broke out in 
the Emery Candle Factory at Ivorydale, near Cincinnati. 
Fortunately the boiler-room alone was destroyed. 


The news comes from Mexico that the Pullman Co. 
will hereafter use Mexican soap in the cars operated in 
It is stated that Colgate, Armour, Procter 
& Gamble and Babbitt sought the contract, but that upon 


that country 


analysis the product of the Gomez Pallacio Company 
proved best and was accepted. 


Texas is not only after the insurance companies, but 
after manufacturers of adulterated goods as well. It 
appears that fifteen samples of Vanilla Extract were lately 
analyzed there, and only three accepted. Look out! 


There is an elaborate Pure Food Show being held at 
Winnipeg (Man.). Soap, perfumes and extracts all 
appear to be attracting considerable attention. 

Messrs. Thurston &. Kingsbury, of Bangor, Me., have 
just completed a special “Extract Room” in their factory, 
from which they turn out no less than 26 different flavors. 
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By James E. 


\t the close of the twelfth century perfumes had a 
recognized status in France, and were confirmed by 
royal charter, renewed at various times for four or five 


centuries. Seven years experience led to the degree of, 


master. , 

In Gaul and Britain the advent of the conquering 
legions of Rome was followed by the adoption of the 
arts and luxuries of the more advanced civilization. Yet, 
with successive invasions, all fell back into darkness. 
During the chaotic condition of Europe in the middle ages, 
perfumes were used only in the churches and the courts, 
and by the higher nobility. 

At the baptism of Clovis, the first Christian King of 
France, clouds of incense arose, and fragrant tapers 
burned. The Malmesbury Chronicles inform us that when 
Hugh Magnus, of France, asked for the hand of the sis- 
ter of King Athelstan, he sent among other gifts such 
perfumes as had never been seen in England. At the 
brilliant court of Charlemagne, in Aix-la-Chapelle, rich 
scents were in high favor; and this great monarch is said 
to have ordered that the very walls of his palace be 
sprinkled with perfumes. 

The first alcoholic perfume on record was named Hun- 
gary Water, after Queen Elizabeth of Hungary, who had 
the recipe for it from a pious hermit in 1370. Its frequent 
use was said to have kept her so beautiful that at the age 
of seventy-two she was sought in marriage by the King 
of Poland. 

Toilet Vinegar is reputed to have been the discovery 
of four thieves, who by means of this aromatic prepara- 
tion were enabled to rob half the population of Marseilles 
at the time of the Great Plague. 

During the renaissance of the fine arts in Italy in the 
fifteenth century, perfumes, imported from Constantinople 
by the princely merchants of Venice, were quickly taken 
into public favor. In 1533, Catherine de Medici, going 
to France at the age of fourteen to wed Henry II, took 
with her a Florentine perfumer named Rene, whose shop 
in Paris, like its prototypes in Athens and Rome, became 
a rendezvous for the fashionable world. Rene’s perfumes 
became a fashion—and it is whispered that he prepared 
a few poisons for the use of his royal mistress. From a 
work published in 1582, we learn that French ladies of that 
period used “all sorts of perfumes, cordial waters, civet, 
musk, ambergris, and other previous aromatics, to per- 
fume their clothes and linen, and even their whole bodies.” 
The delusions of Alchemy were still in the air, and a 
number of the vaunted recipes of the time for enhancing 
beauty were about as valuable as Chinese nostrums for 
restoring health. More valuable were the “pomanders 
against the plague,” and the “odoriferous little birds”’— 
pastilles, for burning in apartments, which probably had 
antiseptic qualities. 
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For a long time Italy supplied the remainder of Europe 
with the finest perfumes. Scented gloves, sweet bags, 
perfumed jerkins, and many other odoriferous articles, 
bought in Italy by visitors and travellers, were carried to 
all parts. When Queen Elizabeth of England had been 
on the throne some years she received as a gift a pair of 
scented gloves from Italy, which pleased her so greatly 
that she was painted in them. She took great delight also 
in pomanders. These were perforated receptacles of 
crystal, or of precious metals, in the form of an apple, in 
which were put ambergris, civet, musk, benzoin, and other 
aromatic substances, previously incorporated with clay 
or garden mould, and worked into balls with rose-water. 
These pomanders figured among the treasures of every 
sovereign.. In the less costly form without encasement 
they had a wide popularity, their odor being supposed to 
act as a means of warding off contagion. Sweet candles 
were .burned in bed-rooms, sweet cakes of perfume were 
thrown upon the fire to diffuse gentle odors, rose-water 
was handed after dinner in silver bowls, cosmetics were 
kept in fragrant coffers. When we reflect upon the very 
primitive sanitary conditions existing at the time, we can- 
not marvel at the vogue of pomanders. Indeed they might 
be called into play with advantage in many parts of the 
globe even in our own day. 

Apothecaries and Mercers supplied the English people 
with perfumery, and hawkers peddled them at every 
country fair. In simple or compound form they were at 
first used largely for purposes of fumigation and disin- 
fection, and when not effective by their own inherent 
properties, were still of value, through their play upon the 
imagination, reassuring those who, upon occasion, were 
exposed to the dreadful smells of “ye olden time.” In 
the reign of Elizabeth perfumes and cosmetics of all kinds 
first came into general use in England and were never 
richer, more elaborate, more costly, or more delicate; 
and the women of the better class became expert in distill- 
ing fragrant waters, nearly all great men’s houses having 
a “still-room.” Perfumes have maintained their hold upon 
British taste down to our own time; and of late years 
the products of British perfumers have vied with those 
of other nations. 

To la belle France, however, must be ascribed the high- 
est development of the art of perfumery. Rome in her 
palmiest days was indebted to Gaul for large quantities 
of perfumes, and for many of her most skillful perfumers. 
Through the centuries this skill has continued, gaining 
much at times, however, from the Italian masters of the 
art, who came to France by royal invitation from time to 
time. 

Viewed in the light of the marvellous advance of 
science in the past century, it was a painfully slow pro- 
gress from the essence of cedar, obtained in the pseudo- 
alembic of Dioscorides, to the veritable essential oils, dis- 
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tilled in the seventeenth century, which gave birth to the 
modern art of perfumery. The first notable impetus was 
given by the discovery and use of the still, for which we 
are indebted, primarily, to the Arabs, back in the eighth 
century, and later, strange to say, to the students of 
magic and alchemy. So soon as known, distilled waters 
had considerable vogue in all the countries of the Orient 
and Far East. It was the Arabs who preserved the love 
of perfume and developed it in Italy, in Spain, and in 
France—on the one hand through their caravans, their 
schools, and their traffic, and on the other through their 
bringing it to the attention of the crusaders. With a 
more settled state of government and society the taste for, 
and use of, perfumes increased, and with the dawn of a 
new civilization in the sixteenth century, attained its 
zenith. 

The first form of perfume in France was the perfumed 
glove, a mode which came from Italy and Spain, and 
placed the commerce in perfume in the hands of the 
Glovemakers, who, at the close of the thirteenth century 
constituted a powerful guild. Their rivals were the 
haberdashers; and each guild claimed the title of per- 
fumer and denied it to the other until both were de- 
prived of it by an act of Parliament in 1594. 

The sixteenth century has been called the golden age of 
perfumery and cosmetics. Kings had their perfumers, 
and powerful nobles practiced the art, and gave their 
names to the preparations they invented. In 1560 an 
ordinance was issued forbidding to all peasants the use 
of imported perfumery. So intelligent was the interest 
in perfumery at this epoch that the number of known 


ls was markedly increased. A flourishing com- 


essential o1 
mence in perfumes grew up in Narbonne, Montpelier and 
Provence; and from the first named went forth to all 
neighboring countries flagons of lavender water of rare 
excellence. From this period also dates the appearance 
of the famous water made by the Carmelites, distilled 


from balm mint 


Towards the middle of the seventeenth century, at 
Grasse, began the distillation of the eau de nafre, now 
called eau de brouts, obtained from the leaves of the 
orange bigarade tre« At that time orange flowers were 


not used, but the fruit (bitter oranges) were gathered, and 
the peel employed in making fancy boxes for sweets 
This was effected by cutting the fruit in two, removing 
the pulp, and inverting the peel so that the exterior part 
became the interior of the box. The outside was then 
varnished and decorated. The two sections put together 
with a small groove, formed a globular receptacle, which, 
after a time, conferred a delightful perfume, upon the 
sweets enclosed. This industry continued until early in 
1800 

But early in the eighteenth century the distillation of 
the orange flowers was undertaken, in addition, it having 
been discovered that these were giving to the water a 
perfume and taste much more pleasant than the leaves 
However, as Neroli Oil was not used at that time it was 
allowed to float on the surface in the bottles filled with 
the orange flower water, showing the superiority of this 
preparation to the eau de brouts 

About 1724 the enterprising tanners and glovers of 
Grasse added the perfume industry to their own, and en 
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couraged by their success in this new branch, they 
founded a corporation, the statutes of which were ap- 
proved by Parliament in 1729. To the production of the 
orange waters they soon afterwards added that of other 
scented waters, and of perfumed soaps of olive oil base, 
which were sold to barbers. Their early market was at 
Beaucaire, a town in Provence; but later the markets of 
Paris and Cologne were opened to them, and in this lat- 
ter place they found a large sale for their essential oils, 
and especially for those derived from the orange and 
lemon trees, which were, and have remained the basis of 
genuine eau-de-cologne. This well-known perfume was 
first made on a large scale at Cologne in 1709 by Gio- 
vanni Farini, an Italian, and still remains one of the 
most popular productions of the perfumer’s art. The 
heirs of the inventor are said to have sold the formula 
recently for about a quarter of a million dollars. 

The process of enfleurage. or gathering the perfume of 
flowers by means of grease,*was happily inaugurated at 
Grasse soon after the success of its original venture in 
supplying the toilet waters named; and thus the rare and 
exquisite perfumes of the jasmine, rose, tube rose, jon- 
quil, and violet, most refractory to distillation, were gath- 
ered in pomades, which at first were designed for use 
upon the hair. Two processes are employed, hot and 
cold. In the former, the flowers are immersed in pork or 
beef fat carried up to a temperature of from 60° to 70 
Centigrade. In the latter the flowers are strewn upon 
grease-coated plates of glass encased in frames. The 
property that grease possesses of absorbing odors, and 
the ease and completeness with which alcohol and other 
dissolvents remove these odors from grease, have placed 
the pomades among the most prominent and valuable of 
the raw materials at the service of manufacturing per 
fumers 

By the immersion of flowers in one or other of various 
ethers, which can be quickly retaken by their distillation 
at low temperature, there is left in the distilling apparatus 
the odoriferous principle only of the flowers, mixed with 
their wax—actually the concrete essence. The washing 
of those perfumed waxes with alcohol at high degree and 
the evaporation in vacuo of this perfumed alcohol, pre- 
viously frozen, gives a final product, which is the absolute 
and pure essence of the flowers treated 


For the process just named the ether of petroleum is 


preferred on account of its easy purification and moderate 
price Nevertheless, it is not quite all that is desired, for 
it has been found that flowers treated by the ether are 
instantly killed, yielding up only the perfume that they 
hold at the moment, whereas, those treated by the cold 
grease process thrive on the grease and continue to 
create and evaporate their odor until their peduncles 
fade, generally about fifteen hours, thus leaving the 
advantage with the pomades. 

For the improvements introduced during the first half 
of the nineteenth century the industry is indebted to 
Darcet, Le Blanc, Robiquet and Chevreul. “The reduc- 
tion of the chemistry of essential oils to an exact science, 
and the simplification of the machinery employed have 
done much for the industry, particularly in France.” 


(To be concluded. ) 
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MODERN VIEWS ON THE CONSTITUTION OF SOAP. 
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[Read before N. Y. Section, Society of Chemical Industry.] 


By Dr. J. 


Soap was known and has been used long before its 
had 


records, by 


true nature been recognized. It was prepared, as 
with 
ticized with lime), and was henceforth looked upon as a 
compound consisting of fat and alkali. It is true, in 1741 


Claude Joseph Geoffroy (Geoffroy the younger) observed 


Plinius boiling fat wood ashes (caus- 


that the fatty material obtained on decomposing soap with 


a mineral acid differed from all known oils and fats in 
that it dissolved readily in alcohol, in which oils and fats 
were known to be practically insoluble. He was thus the 
first to prepare the higher fatty acids, and to lead the way 
to the recognition of the true nature of soap. But his 
observation passed unnoticed, and does not even appear 
to have been known to Chevreul, who must be looked upon 
as the true and first discoverer of those fatty acids which 


Not until 


soap, which formed the 


occur in our commercial soaps. Chevreul, in 


i811, made his famous analysis of 
his memorable researches on the consti 


starting point of 


tution of fats and oils, was it known that soap consisted 
of the alkali salts of fatty acids obtained by the saponifica 
tion of fats and oils. 

laid the foundation 


its by products, his re- 


Whereas Chevreul’s discovery true 


of the candle industry, and of 
searches had little influence on the industry of soap-mak- 
ing proper, notwithstanding his own opinion:—‘J’ai vu 
que l’art du savonnier recevait de ces connaissances une 
précision qu'il n’avait pu avoir tant que la nature des 


savons n’avait pas été parfaitement connue.” At his time 
soapmaking had reached already a comparatively high de- 
velopment as an art, which was jealously guarded as a 
kind of 
In the soap works the process of saponifi- 
Since the alkaline 
lyes which were then at the disposal of the soapmaker 


secret, to be handed down as a heirloom from 
father to son. 


cation played a most important part. 


contained as impurities not only carbonate, which was fre- 
quently useless, but, in addition to it, sodium chloride, 
sodium sulphate, and other impurities, it so happened that 
when part of the caustic alkali present had done its work 
the foreign salts prevented the remainder of the caustic 
alkali from acting on neutral fat. Hence, when a certain 
stage in the course of boiling had been reached, the soap 
which had been formed already was thrown up together 
with unsaponified fat. ‘The “spent lyes” had then to be 
withdrawn, to be replaced by fresh lyes, and the boiling 
Was continued until all the neutral fat was saponified. 
Consequently, the saponification of a batch of oil or fat 
took at that time as many days as nowadays it takes 
hours. The daily work at the soap pan sharpened the per- 
ception of the operator, and it must be freely acknowl- 
edged that the product obtained was a very creditable per- 
Looked at 


lormance, under the circumstances. from a 


* Chevreul proposed to base on this different behaviour of the stearates from the oleates a means of separating stearic ac id from oleic acid. 


t Chem. Technology and Analysis of Oils, Fats and Waxes, pp. 75-85. 
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modern point of view, the soapmaker unconsciously han- 
dled, with no inconsiderable skill, the laws of mass action 
and of the phase rule, which we can nowadays apply to 
the problem as an a priori proposition. The soapmaking 
industry thus represents, like so many of the older chem- 
ical industries, a fine illustration of how crude empiricism 
helped to seize upon facts which science deduces many 
years later as theoretical postulates. 
Although Chevreul clearly showed that soap consisted 
of the alkali salts of fatty acids, his observations had, as 
stated already, no direct the art of soap- 
making. Nor observations on 
comparatively 


influence on 


were his important the 
hydrolytic dissociation of the alkali 
salts of stearic acid into an acid-salt (potassium bistear- 
ate), alkali, and an infinitesimal quantity of free 
stearic acid on the one hand, and on the less ready hydro- 
lytic dissociation of the oleates* on 
immediate use to the soapmaker. 


ready 
free 


the other hand, of 
For the obvious rule to 
be drawn therefrom, vis., to “finish” the soaps in the pan 
in the presence of free alkali (to prevent hydrolysis) had 
long been learned and practised on a large scale. 
the scientific 
observations, 


Even 


chemist overlooked and forgot Chevreul’s 


which very soon fell into oblivion. 

This is not the occasion to show how it came about that 
erroneous theories, such as Rotondi’s, were propounded 
to explain the behavior of soap, and how, after a long 
interval, Chevreul’s notions re-established 
the researches of Krafft and his collaborators.7 
Krafft and Wiglow went even further than Chevreul, and 
from their 


that 


original were 


as true by 
the conclusion 
the hydrolytic dissociation of soap can reach com- 


some of experiments derived 
pletion if one of the two components of the normal salt 
is removed—for instance, if the free fatty acid be removed 
by shaking out the soap solution repeatedly with toluene. 
However, this statement appeared to me to be inconsistent 
with the well-known fact that alkali the 
hydrolytic dissociation of On theoretical grounds 
it was, therefore, to be expected that in a 


free prevents 
sOap. 
soap solution 
an equilibrium must be reached between the hydrolysing 
tendency of water and the opposite tendency of free alkali 
to prevent hydrolysis. Hence it would follow that if a 
certain amount of water be added to a soap solution, a 
definite quantity only, but not the whole quantity, of fatty 
acids can be extracted, and that a certain amount of soap 
must remain undissociated, such soap being protected, as 
it were, from further hydrolysis by the amount of alkali 
set free in consequence of the hydrolytic dissociation that 
had been accomplished so far. In order to prove that this 
theoretical postulate must be borne out by facts, I have 
instituted a series of experiments which are detailed in the 
following table :— 








HYDROLYSIS, BY MEANS OF WATER, OF 


Oleic acid 
commercial), 








Na,0O. 
400 C.C. 
wate! 
per cent 
By phenolphthalein, in the cold _ ates din wi Sates 2.93 
; after boiling .......cccesseeees esescceses 25 
SE LE RL AE CT a ee .18 
Total Na,O tound : biksenen ows eerie Titre 10, 5¢ 
a rT eR eT ee Te 
itty anhydrides 
Hydrolysed........... — abnise eh aewee peed eensonse 77-3 
Ne. oan ne aces béaee0% és @ kG RS kmes.bHOd 9.37 
Insoluble in water and ether 17 
Total found..... . Seer T TT eT eT ee ee 86.709 


Theory.. 


The S¢ 


is slightly 


experiments prove that the quantity of soda found 
requires; this can easily 


greater than theory 


be explained by the action of the water on the glass ves 


sels. The amount of fatty anhydrides found is, in the cast 
f oleic acid, much below theory; this must be due to 
i 


oxidation that had taken place on drying the oleic acid. 


Although also in the other two cases the agreement be 
tween experiment and theory is not as good as might be 
expected (owing t 
the number of operations through which the small quan 


fatty acids had to be 


the large quantity of solvent used, and 


tity of put), still, the experiments 


bear out fully the theoretical postulate that complete hy 


drolysis cannot possibly occur In the case of palmitic 
acid, the hydrolysis had reached a remarkably high degree, 
so that the statements of Krafft and Wiglow, who worked 
especially with palmitic acid, can be readily explained. 


Some years befor 


Krafft and his collaborators took up 
he work of Chevreul, Alder Wright and 
} 


d published a series of observations on the behaviour of 


Thompson 


the alkali salts of fatty acids, from which most of those 





rules can be derived which the “rule-of-thumb” soap- 
makers had unwittingly practiced during centuries \s 
I have given else ere a systematic survey of all those 
researches which underlie the theory of soapmaking, | 
eed only briefly state the conclusions to be derived there 
from. I propose enumerate them in the same order in 
hich the soapmaker conducts his operations 

It was always well known to him that in order to 
mplete the iponiheation ol neutral fats, an excess of 
caustic alkalis is required. In order to show how far 
ponification will proceed, if only the theoretically-re- 
quired quantity of caustic alkali be used, 1 have carried 


the following two experiments on tallow (conjointly 
with Mr. H. E. Clapham), 
with Mr. de 


(1) 2,000 germs. of tall 


ind on safflower oil (conjointly 


Greiff ) 





w were boiled by means of open 
method employed on a large scale, 
soda—the 


fatty 


steam, as. in the with 


282 germs. of pure caustic theoretical quantity 


required to neutralise the acids obtainable. The 


boiling was continued beyond the time required on a 


] 


manufacturing scale The found 


total 


pasty soap was then 


Total fatty 


to consist of matter, 33 per cent 
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1 GRM, OF PURE ANHYDROUS SOAP. 


From 


Palmitic acid, 


Stearic acid 





oo €.C, 400 C.C, 00 C.K 400 C.C, | goo c.¢ 
water, water water water. | water. 
per cent per cent. per cent per cent per cent, 
2 87 7.83 4.32 5.96 $.1 
5-9 0.23 -7¢ 5.19 7.03 
1.30 2. 2.93 »,0o 0,01 
| 
10.15 I 11,01 11.75 | 11.77 
10.197 9 3 mr.t5 
59 $ 14 51.29 I7 
7! 3 1.94 1,90 
1.4 ~16 1.5 c ) 
51.05 >.O1 494 54-7 
),.003 55 


alkali, 3.708 per cent.; fatty acids as soap, 31.01 per cent. ; 
combined alkali as soap, 3.499 per cent.; unsaponified fat, 


2 per cent.; free alkali, 0.212 per cent. This experiment 


shows that only 94 per cent. of tallow had been saponified. 


On adding an excess of alkali, the equilibrium between 


the reacting masses is changed in the direction of a greater 


amount of soap being formed, so that by employing a 


suitable excess—as is done on a large scale—complete 


hydrolysis of the fat, followed immediately by complete 


neutralisation of the fatty acids, is obtained. 
(2) 3,000 grms. of safflower oil (of the saponification 


value 192.37) were similarly boiled with a solution con 


taining 412.2 grms. of sodium hydroxide. After the whole 
amount of caustic soda had been added, a sample of the 
mass was taken out of the soap-kettle; its composition 


was as follows: Fatty matter, 29.23 per cent. (consist 


ing of fatty acids, 25.18 per cent.; unsaponified oil, 4.05 
total alkali, 


bined alkali, 2.86 per cent.; free alkali, 0.23 per cent.) ; 


per cent.) ; 3.09 per cent. (consisting of com- 


or, calculated to 100 parts: Fat saponified, 86.14 per cent. ; 
fat unsaponified, 13.86 per cent.; alkali combined, 92.50 per 
7-44 per cent 

fatty mass was boiled for a some 


cent.; alkali free, 

The remainder of th 

what longer period, then thrown up by salt and the curd 
Fatty 


analysed. The curd contained: matter, 60.10 per 


cent. (consisting of combined fatty acids, 54.92 per cent.; 
total 


(consisting of combined alkali, 6.26 per cent.; tree 





unsaponified fat, 5.18 per cent.) ; alkali, 6.59 per 
cent, 
alkali, 0.33 per cent.); or, calculated to 100 parts: Fat 
saponified, 91.36 per cent.; fat unsaponified, 8.64 per cent 
alkali combined, 95 per cent.; alkali free, 5 per cent. 


As stated 


these 


1] 
soapmaker was well 


had, 


always worked with an excess of caustic alkali; indeed, 


already, the practical 


aware of fundamental facts, and therefore, 


not infrequently with an enormous excess. 


(To be continued.) 


Mr. W. W. DeFrees, with the Philadelphia 
branch of Antoine Chiris, is now with Innis, Speiden & Co., 
of New York. As Mr. DeFrees is a practical perfumer 
he is in a position to advise his friends to their advantage. 
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THE NATIONAL FOOD AND DRUGS ACT IN ITS RELATION TO | 
THE TOILET GOODS INDUSTRY.* 
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By Caswe.tt A. Mayo, Pu. G., Eprror oF THE “AMERICAN Druccist.” 


For instance, the familiar ‘corn cure” and ‘‘hair 
restorer’’ both come under the ban. The use of fictitious 
names of makers on the label also have the effect of 
destroying some established trade-marks. The unwar- 
ranted use of the term ‘: Dr.” will also be stopped under 
this regulation. The unwarranted use of geographical 
terms will no longer be permitted ; for instance, we shall 
no longer be permitted to drink Munich beer made in 
Hoboken, or eat Roquefort cheese from Orange County, 
N.Y. The misleading use of adjectives such as French, 
or German, or Japanese, will also be barred. 

The law says that an article is misbranded if it is in 
imitation of another article; no less an authority than 
the Trade Mark Bulletin holds that this “Undoubtedly 
would be construed as applying to articles sold under 
trade-marks or trade names which were imitative of the 
trade-marks or trade names of legitimate manufacturers 
in such manner as to cause a spurious preparation to be 
sold as a genuine article. Thus the act, in a measure, 
extends to all trade-marks whether registered or not, the 
benefits of penal protection. The act, however, goes even 
further than this in censuring as misbranding the sale 
of an article under the name of another article, or in the 
package in which another article was originally put up 
This provision will do much to discourage that particular 
form of unfair competition, substitution of one article for 
another, which in the words of Dr. Wiley “has long been 
one of the curses of American commerce.” It will be 
seen, therefore, that the provisions of this act are broad 
enough to attach a criminal liability to many forms of 
unfair competition. ‘The test of liability in the case of 
imitative styles of dressing and packing will probably be 
that now applied in civil ‘actions of unfair competition, 
to wit: the likelihood of the spurious article being mis- 
taken for the genuine. The opinion has been vigorously 


dissented from by some members of the drug trade. 


State Pure Foop AND Druc Laws. 


Some thirty-nine State Legislatures have been in ses 
sion since the first of January. In all but six of thes« 
some form of law has been proposed approximating in 
general character the national act, or intended to bring 
the State laws into closer accord with the national act. 
In about a dozen of the States such laws have actually 
been passed, and in several States in which the Legisla 
tures are still in session there is a possibility of the enact 
ment of such legislation. Concerted action has been taken 
by the drug interest and the grocery interest, which are 
chiefly concerned in this matter to secure as close an agree- 


ment as possible between the State laws and the national 


law, and it is probable that the State authorities will fol 
low the national law in their rules and regulations look- 


‘Concluded from June number. 


ing to the enactment of State acts. Careful compliance 
with the national law will, therefore, probably avert any 
conflict with the State laws. 


CoNCLUSION. 


In conclusion, I would accentuate the fact that the first 
step the manufacturer must take is to determine which 
of his preparations, if any, come within the scope of the 
ict as construed by the Washington authorities. These 
authorities have, in some instances, in my own opinion 
and in that of many men interested in the drug trade put 
2 construction on the law, which it might be possible to 
upset in the courts. The average manufacturer, however, 
has not sufficient at stake to warrant his undertaking to 
do this, and even where a ruling appears to be unfair it 
is undoubtedly best to comply with the ruling, and 
trust to the influence of repeated and continuous protest 
to bring about a modification. 

Of the absolute good faith of the authorities there can- 
not be the slightest question. The men in the bureaus 
concerned with the adminsitration of the act are men of 
scientific standing, of undoubted probity, and seriously 
concerned with the public welfare. The passage of the 
uct and its enforcement in a wise, sane and temperate 
manner will undoubtedly benefit the public and the honest 
tradesman. While there may be some individual hard- 
ships and some apparently unnecessary annoyance in- 
volved in the application of the act, we should cheer- 
fully comply with its requirements, making such personal 
sacrifices as may be entailed with good grace as becomes 
citizens who subscribe both in word and deed to the 
support of whatever is deemed to be for the greatest good 
of the greatest number. 





INCORPORATED. 


D. R. Braptey & Son, Pleasantville, N. Y.; manufac- 
turing perfumery, soap, drugs and chemicals; cap., $30,000. 
Incorporators: D. R. Bradley, W. A. Bradley, A. B. 
Bradley, New York City. 


Prairigr CHemica Company, Chicago, IIl.; $2,500; 
manufacturing soap and toilet articles. Incorporators— 
Arthur Lowenstein, Chas. H. Jackson and William F. 
Denneman. 





At a late meeting of the New York Section of the Society 
of Chemical Industry, held at the Chemical Club, there 
was a symposium on Soap, consisting of several very in- 
teresting and novel papers. One of these we begin the 
publication of in the present number of the Review. 
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NOTES ON THE VALUES OF THE CHEMICO-PHYSICAL CONSTIT- 
UENTS OF COMMERCIAL QUALITIES OF ESSENTIAL OILS. 

















By Dr. Conrap SatiE AND Dr. S. A. BLAN. 


Perhaps in no other department of chemical investiga- 
tion is the “personal equation” so important a factor as in 
the examination of essential oils. 

To this end, the arbiters of the U. S. P. and other stand- 
ard works have allowed a certain range of observation, be- 
Even with 
this margin, the greatest care and exaciness must be exe- 
cuted in all must agree 
chemically pure reagents must be used 
other 


tween whose limits a given oil must conform. 


tests, viz.: volumetric solutions 
within themselves; 
at all 


carefully noted, etc., etc 


times; temperature and influences must be 
The following notes, compiled by the writers from recog- 
nized European authorities, as well as from personal expe- 
rience, are intended to guide the commercial chemists in 
deciding upon the acceptability or otherwise of the oil under 
examination—the protection of the consumer being para- 
mount. 
Spreciric Gravity.—This is at once the most important 
and readily determined physical property of an oil. If 
only a small quantity (one or two ounces) is available, 
use pycnometer ; make correction for temperature (U. S. P. 
C 77° Fahr.). 
accuracy to the second decimal is sufficient. 


look for 


1900 calls for 25 In the majority of cases 
Thus, for the 
gravity .8855 we need further 
than .88. 


OPTICAL 


agreement no 


Roration.—A characteristic property of most 


volatile oils. Use 100 mm. tube at ordinary temperature. 
Note, however, that with Lemon and Orange the tempera- 
ture of observation is an important factor. The determina 
tion should agree within a half a degree 
So.usiLity.—That is to say, behavior toward ordinary 
solvents, such as alcohol, ether, chloroform, etc. All oils 
being soluble in absolute alcohol, various dilutions of this 
solvent are used for solubility tests. The figures relating 
that 
Certain chemists, 


to solubility can be only approximate, in the sense 


the decimal varies with each operator. 
and they are numerous, do not take sufficient account of 
These 
phenomena are the marks of purity in certain oils, such 
as Neroli (alcohol 80), 


the other hand, they show that the oils are old or adul- 


the variations produced by an excess of alcohol. 


Bergamot (alcohol 85). Or, on 


terated, such as Oil Anise, Lavender, etc. 

Acipity.—The determination of the acidity makes it pos- 
sible to detect the addition of free acids, and to ascertain 
the ester content. The free acid in a volatile oil is usually 


in negligible quantity. If, however, found over 2% adul- 


teration may be suspected. Oil of Geranium forms a 


notable exception, containing as high as 10; usually, 2 to 6. 

Ester—These are probably the most important known 
constituents of volatile oils. The ester content is calculated 
by means of the saponification index, and is given to a 


unit, but more or less. 


Thus for the same oil, different 
chemists find 34.10, 34.80, 35.20, 35.05% of ester. 
Tora Atconoits.—The content of total alcohols is cal- 





For oils 
containing linalol, terpineol, or in general tertiary alco- 


culated according to the index acetylization. 
much lower content than the 
actual For the other alcohols (Geraniol, Men- 
thol, Santalol) the figures may vary from 3 to 5 points 
at the maximum. 

-The 


method available, and then only 


hols, the index shows a 


content, 


ALDEH YDES.- Bisulphite is only 
alcohol con- 


The figure may be guaranteed in this 


practically the 
when the 
tents exceed 20%. 


event to within about 5 points. For lower content, such 


as 7% of Lemon, Sweet Orange and Bitter Orange, no 
figure worthy of consideration can be given. 
PHENOLS.—The content is given to within 3 to 5 points. 
BirreR ORANGE.—Apart from its odor and taste relative 
t 


feature. 


» Sweet Orange, the optical rotation is the one distinctive 
This should be determined at 20 
to 98 


C., and varies 
from 92 
Bots pE Rose.—The physical characteristics to be looked 
for here are optical rotation and solubility. The saponifi- 
cation index after acetylization should be as high as pos- 
sible (above 150). 
Ceylonese).—The range of 
1.040. The Chi- 
nese Cinnamon (Cassia) yield of heavy oil is greater than 


CINNAMON (Chinese and 


specific gravity is liberal; from 1.020 to 
that of Ceylonese, and consists mostly of Cinnamic Alde- 
hyde running as high as 85-90%, whereas Ceylonese usually 

The aldehyde con- 
5 points. 


shows an aldehyde content of 65-70%. 
tent can be given only within about 

CITRONELLA.—Saponification number is indeterminable— 
due to the alkali on citronellol at a boil. 
The difference between the figure for acetylizable products 
that for the aldehydes furnishes the figure for the 
alcohols, which is set down in geraniol. 


action of the 


and 
rx 
Ihe greater the 
The content in acety- 
The alde- 


points, e. g., 


geraniol content the better the oil. 
lizable products is given within about 3 points. 


hyde content is given to within about 5 
20-25% 

EucaLyptus.—The value of the oils is determined by the 
cineol content (eucalyptol). The more cineol, the higher 
the gravity and the lower the rotatory power. 

The depend- 


ing on source, and forms basis for estimating value of oil, 


GERANIUM. Geraniol content varies 20%, 
and usually the citronellol (rhodinol) varies in proportion, 
Spanish Oil of 35% of total 


This acidity increases with age of oil. 


reaching a maximum in 
alcohols. 

Ou or Croves.—The Eugenol is the most valuable con- 
stituent, and reaches as high as 88%. ‘The content is given 
within about 3 points (85-88%). 

Hyssor.—The optical rotation -17 to -23 specific gravity 
.92- .94- and solubility are the most important elements. 

LEMONGRASS.—The aldehyde content (citral) to within 
about 5 points, varying from 70-75%. 

PEPPERMINT.—The specific gravity often indicates origin 
of oil, also the rotatory power and solubility in diluted 


























Menthol is the most 
characterictic constituent and should be at least 50%. The 
total alcohols are given to within about 3 points. 


alcohol are valuable indications. 


Om or PennyroyaAL (EuropeAN).—The proportion of 
pulegone is given to within 5 points (80%). By solubility 
test adulterations are easily detected. 

Neroit.—The ester content should not exceed 18%. Un- 
important elements are the viscosity, acidity, and content 
of primary alcohols. 

ParcHouLy.—The specific gravity should approach the 
figure .98 to 1.01 as nearly as possible. The solubility is 
noteworthy. 


(To be continued.) . 





THINGS JAPANESE. 


CORRESPONDENCE FROM THE TOKIO 
EXPOSITION GROUNDS. 

Of all the things exhibited in the grounds of the Tokio 
Exposition, those that may interest the readers of the 
AMERICAN PERFUMER would be the toilet articles which are 
exhibited in such a striking show that the visitors to the 
Exposition from all-over the Land of the Rising Sun are 
simply fascinated thereby. 

One of the toilet articles exhibited is the Cream Soap, 
or rather the model structure of the factory where the 
Cream Soap is manufactured. In front of the structure is 
placed a clay figure of a man, such as is often placed in 
ladies’ clothing store windows in America. But, of course, 
the whole thing would not appeal very strikingly to the 
American public, who are accustomed to a better show of 
things. 

The various toilet goods for ornameutal purposes made 
of celluloid, exhibited by the Susei Company, are ad- 
mirably exhibited. 

The Wassel Toilet Washing Powder of the Yoshida 
Sheikodo, the Baal Gold Oil of Hirao Sampei & Co., the 
soaps exhibited by the Tokio Soap Association, are all 
vying with each other in attracting the attention of the 
visitors to the grounds. 

The Hakubotan, the Ikenoshita and other face powders 
are not arranged on a large scale. But, since some of the 
articles are marked at 100 yen ($50), they are taking some 
of the country maidens by surprise, who look at them with 
their eyes round like those of an eagle and their mouths 
wide open, 

The Tokio Soap Association introduced an innovation in 
soap boxes by attaching metal clasps. They make the 
visitors stop and look at them. But as soon as they find 
out that they are nothing but paper boxes for soap, they 
turn on their heels. 

Mr. Kohoen Watanabe, who has made a success by his 
Bara Oshiroi (Rose Face Powder), has turned out three 
new toilet articles of importance recently. The Rose Cream 
for face, the Rose Cream for hair dyeing, toilet water in 
French style are destined to figure largely in the toilet 
article market. Mr. Watanabe also makes several other 


minor toilet articles of the most improved kind. 
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CIRCULAR NO. 36—FOOD OFFICIALS.* 


Following is a list of the State Food Officials and their 
addresses : 

Any inquiries in regard to the food laws of the respect- 
ive States should be addressed to the names on this list. 
ALABAMA? 

Dr. W. H. Sanders, 

State Health Officer. 

ARIZONA: 

Hon. Wm. Duffield, M. D. 
ARKANSAS: Little Rock. 

Hon. Sec’y State Board of Health. 
CALIFORNIA : 

State Board of Health. 
CoLORADO: 

State Board of Health. 


Montgomery. 


Phoenix. 


Sacramento. 


Denver. 


CoNNECTICUT : Hartford. 
Hon. J. B. Noble, 
State Dairy Commissioner. 
DELAWARE: Dover. 


Hon. Secretary of State. 
District oF COLUMBIA: 

Health Department. 
FLORIDA: 


Washington. 


Tallahassee. 
Hon. Commissioner of Agriculture. 


GEORGIA: Atlanta. 
Hon. T. G. Hudson, 
Commissioner. 
IDAHO: Boise. 
Hon. A. F. Hitt, 
State Food Commissioner. 
[ILLINOIS : Chicago. 


Hon. H. E. Schuknecht, 
Ass't State Food Commissioner, 
1623 Manhattan Building, 
INDIANA: 
Mr. H. E. Barnard, 
Food and Drug Commissioner. 
INDIAN TERRITORY : 


Indianapolis. 


Tahlequah. 
Hon. Secretary of Territory. 
Iowa: Des Moines. 
Hon. H. R. Wright, 
State Food and Dairy Commissioner. 
KANSAS: 
S. J. Crumbine, M. D., 
Chief Food Inspector. 
KENTUCKY : 
Hon. R. M. Allen, 
Sec’y Kentucky Agriculture Experiment Sta- 
tion. 
LOUISIANA: New Orleans. 
Hon. W. S. Ingram, Sec’y, 
State Board of Health, 
204 Carondelet Street. 
Orono. 


Topeka. 


J.exington. 


MAINE: 
Mr. Chas. D. Woods, 
Director Agriculture Experiment Station. 
MARYLAND: 
Dr. Marshall L. Price, 
Hon. Sec’y State Board of Health. 


Baltimore. 


* This circular sent out by the Executive Committee of the Natienal Con- 
fectioners’ Association should prove useful to all our readers. 
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MASSACHUSETTS : Boston. 
Hon. Chas. Harrington, M. D., 
Sec’y State Board of Health, 
State House. 
MICHIGAN: Lansing. 
Hon. A. C. Bird, 
State Dairy and Food Commissioner. 
MINNESOTA: St. Paul. 
Hon. Edward K. Slater, 
Dairy and Food Commissioner. 
MISSISSIPPI : Jackson 
Hon. Secretary of State, 
State of Mississippi. 
Missouri: Columbia. 
Hon. Robert M. Washburn, 
State Food and Dairy Commissioner. 
MonvTANA: Helena. 
Hon, J. A. Ferguson, 
Commissioner of Agriculture. 
NEBRASKA: Lincoln. 
Mr. E. L. Redfern, 
Care of State Food Commission. 
New HAMPSHIRE: Concord. 
Dr. Irving A. Watson, 
Sec’y State Board of Health. 
New JERSEY: Trenton. 
George Maguire, 
Inspector of Foods and Drugs. 
New York: Albany. 
Hon. Geo. S. Flanders, 
First Ass’t Commissioner, 
Department of Agriculture 
NortH CAROLINA: Raleigh. 
Hon. B. W. Kilgore, 
State Chemist, 
Dep't of Agriculture. 
NortH Dakota: Fargo. 
Hon. E. F. Ladd, 
State Food Commissioner. 
OuHIo: Columbus. 
Hon. R. W. Dunlap, 
State Dairy and Food Commissioner. 
OKLAHOMA: Guthrie. 
Dr. E. G. Sharp, Sec’y, 
Territorial Board of Health. 
OREGON : Portland. 
Hon. J. W. Bailey, 
State Dairy and Food Commissioner. 


PENNSYLVANIA: Harrisburg. 


Mr. O. D. Shark, 
Ass’t Dairy and Food Commissioner, 
Department of Agriculture. 
Ruope IsLANnp: Providence. 
Mr. John J. Dunn, 
State Board of Agriculture. 


SoutH CAROLINA: Florence. 
Hon. Secretary State Board of Health. 
Soutn Dakora: Webster. 


Hon. E. W. Smail, 
Food and Dairy Commissioner. 
TENNESSEE: Nashville. 
State Chemist, 
State Board of Health. 











TExas: Austin. 
Hon. George R. Tabor, M. D. 
State Health Officer. 
UraH: Salt Lake City. 
Hon. John Peterson, 





’ 








State Dairy and Food Commissioner. 
VERMONT: Brattleboro. 
Hon. G. W. Coiner, Commissioner, 
Secretary State Board of Health. 
VIRGINIA! Richmond. 
Hon. G. W. Coiner, Commissioner, 








Department of Agriculture. 
WASHINGTON : Davenport. 
Hon. L. Davies, 
State Dairy and Food Commissioner. 
West VIRGINIA: Charleston. 
Hon. J. B. Garvin, 
State Board of Agriculture. 
WISCONSIN : Madison. 
Hon. J. Q. Emery, 











Dairy and Food Commissioner. 
WYOoMING: Evanston. 
Hon. E. W. Burke, 
Dairy, Food and Oil Commissioner. 





CANADA: Ottawa. 
Hon. Wm. Hinsworth, 
Sec’y Department of Inland Revenue. . 
Unirep Srartes: Washington, D. C. 
Dr. H. W. Wiley, Chief, 
Bureau of Chemistry, 
Department of Agriculture. 


In Printers’ Ink for June 12, 1907, there was a very 














interesting article entitled “Merit Won This Fight.” The 
article deals with the paper of the Pompeian Manufac- 7 
turing Company, of Cleveland, Ohio, which was estab- 
lished in August, 1902, by F. W. Stecher, a Cleveland 
druggist. He invested $229 for two advertisements—one t 
each in Munsey’s and the Delineator. ‘The Pompeian 
Company will spend nearly a quarter of a million dollars 
this year in advertising its massage cream, and it is stated , 
that next year the appropriation will be considerably 
larger. ¢ 
( 
C 
Manufacturers of perfumes and toilet preparations who g 
have been under the impression that advertising is a tl 
fearfully expensive luxury should simply keep in mind 
that it is an almost essential factor in modern merchan- f 
dising, and that they will just as surely produce satisfac- y 
tory returns as the salary paid the most expert salesmen. fr 
Q 
g 
at 
The date of the origin of soap is beyond all records. ‘ 
History knows of no time in which it was not used. It pl 
is mentioned at least twice in the Bible, and the soap e) 
boilers found in the ruins of Pompeii show that the soap as 
made then was very much like what is used now. Experi- 
ments made with remnants of this ancient soap prove that ke 


it is still good, splendid evidence of its keeping quality. 
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FOREIGN CORRESPONDENCE. 
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[The news appearing under this heading from month to 
month is the latest possible authentic reports from the 
various floral culture centers or markets. Just because 
these are reports taken on the spot, reflecting actual condi- 
tions which are constantly changing, apparent contradic- 
tions are due to altered conditions, and must be so consid- 
ered.—Eb. | 


FRANCE, 


Cannes (A. M.).—On account of the drought and cold 
the crop of violets is very limited and may be estimated at 
about one-half normal. The rains too long delayed merely 
increased the yield of leaves 
the 


Parma violets have been 


purchased from growers for 6 francs as compared 
with 4 francs last year; Italian violets have been in great 
demand, also selling for 6 francs. 

The crop of Orange-flowers just finished has been bette 
last bette: the 


It may be estimated at about 2,000,000 kilos, meaning almost 


than year even than growers announced. 


anormal crop. The Co-operative Society (of Growers) is 


trying to demand prices far in excess of that proportion 
ate to the crop, varying from I.10 to 1.25 francs, according 
(to the distillers). The 


yield, small at first because the flowers had not ma- 


to quantity detriment of small 


yet 


tured properly, increased after a few warm days, the 


average being about a gramme to the kilo. The manufac 


turers take up the new crop with stocks absolutely ex- 


hausted, the first lots of Neroli being sold at once, the 
increase of price being felt quickly. The present price of 
be reached during the cur- 
rent year, although the needs are considerable. 


750 to 800 francs will hardly 


The plantings 
covered by contract will almost supply all of the market, 
the owners of uncontracted flowers fear that they will not 


The crop of Roses is very abundant. 


be able to dispose of their flowers, and are offering them 
at 0.25 francs, even at 0.20 francs per kilo, hardly covering 
cost. Many of them are so discouraged that they are 
pulling up the plants, to replace them with more profitable 
crops. Many of the manufacturers have taken advantage 
of the great abundance of roses to be more exacting than 
ever as to the gathering, accepting none but red roses, 
gathered as buds, absolutely refusing pale blossoms or 
those too open, of which the perfume is more or less gone. 

The situation as to Oil Geranium African is very bad 
for the Algerian producers, many of these having vine- 
yards suffering from the poor sale of wines as well as 
from the over-production of Geranium, the stocks of this 
Oil being considerable, and the first cutting already be- 
ginning. Being pressed for cash they sell their production 
at less than cost, which explains the very low price of 
back. ‘They are also tearing up Geranium 
plants to sow cereals, as more profitable. It 
expected that the price of Oil Geranium will rise slowly, 
as the present stock is absorbed, and production decreases. 

The price of Oil Geranium Bourbon is extremely low, 
keeping pace with the prices of African, offers being made 


some time 


must be 





by the distillers of Reunion not belonging to the Syndi- 
This last, supported by the Indo-China Bank, is 
trying to sustain prices, but can not cover all the pro- 
duction of the Island. 


cate, 


GrassE (A. M.).—The name of the Avenue des Capu- 
cins the Council to 
in recognition of the great services ren- 
dered to Grasse by the Chiris family, not only in the 


has been changed by resolution of 


“Avenue Chiris,” 


development of local industries, but also in the support 
hospitals and asylums. 
\t a late meeting of the Board of Hospitals of the City, 
Mayor Honoré Cresp presiding, M. Chiris was 
elected a and M. A. Merle vice-president. The 
name Chiris has been connected with these hospitals for 
than a and M. 
administration for 


of such beneficent charities as the 


Ge yrge 
trustee, 


more century, Merle has been identified 


with the twenty 


The Jasmin crop is somewhat delayed on account of the 
but if the 


crop must be excellent in quantity and quality. 


years past. 


cold season, weather continue propitious the 
As to Lavender, reports from the mountains have it 

that so far as the most 

promising, and it is probable that the crop will be normal 
certainly larger than last year. 


present indications go crop is 


Appreciating the importance of preventing adulterations 
Olive Oil, an made 
is hoped that in 
compelled to support 


the 
this 
the 
but 


appropriation has been for 


prosecution of the adulterators, and it 
the will be 


way unscrupulous 


name of the 


Oil. 


good district by sending out nothing 


pure 
BULGARIA. 


Otto of which 


The most pessimistic 


KAZANLIK.—The situation as to Rose, 


was critical, is now even worse. 
forecasts have unfortunately been realized, and the pro- 
duction in one-half the normal 

In other sections a diminu- 
from 25% to 35% is announced. The original 
as a consequence are demanding all kinds of 
prices, and some are tempted by the great demand to 
adulterate what little they have. The factor who makes 
must do so at a considerable advance in 
price or he will lose a large amount of money. 


some districts is only 
quantity and of poor quality. 
tion of 


producers 


contracts now 


HOLLAND. 


AMSTERDAM.—The local market for Cloves is declining 
steadily in the face of reports of another short crop in 
Zanzibar. ‘This is possibly due to attempts to manipulate 
the market; but the future alone can prove. 

Carraway has been hurt by rains and storms, instead of 
the usual dry weather required by the crop at this time. 
On account of the very limited stock on hand a large crop 
would be needed to supply the demand; prices are conse- 
quently very high. 
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NOTE TO READERS. 


This Department is conducted under the general super- 
vision of Samuel E. Darby, Esq., Patent and Trade-Mark 
Attorney, 220 Broadway, New York, formerly Chief Clerk 
and Examiner U.S. Patent Office. This report of patents, 
trade-marks, labels.and designs is compiled from tre 
official records of the Patent Office in Washington, D. C 
We include everything relating to the four co-ord nate 
branches of the essential oil industry, viz.: PERFUMEs, 
Soap, FLavorinc Extracts and ToiLet PREPARATIONS. 

The trade-marks illustrated are described under the 
heading ‘‘ Trade-Marks Applied For,” and are those for 
which registration has been a//owed, but not yet zssue d. 
All protests for infringement, etc., should be made promptly 
to the Commissioner of Patents, Washington, D. C. 

All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., will receive Mr. Darby's attention if 
addressed to 

PATENT AND TRADE-MARK DeEpPT., 
Perfumer Pub. Co., 
100 William St., 
New York. 
PATENTS GRANTED. 

857,570.—Lewis C. Allen, Cincinnati, O., assignor to The 
M. Werk Co., Cincinnati, Ohio—Tac-Rest For Soap. 

C _ ap \ unitary tag-rest adapted to project beyond 
the body of a soap cake, said rest being formed of an 
insoluble substance and adapted to be embedded in soap 
cakes, having perforations adapted to admit water, and 
a portion adapted to be embedded in the soap. 

858,270.—Homer Emerson, Milton, Mass.—Toier RE- 
CEPTACLE. 

Claim.—s. In a toilet receptacle or box of the class de- 
scribed, the combination of an intermediate partition sep- 
arating said receptacle into two compartments, the upper- 
most of said compartments having an outlet at the upper 
end of the receptacle, a collapsible tube arranged in the 
lowermost of said compartments and having an outlet 
stem leading therefrom through the partition and ter- 
minating at the outlet, and a key pasing through a side 





of the receptacle and adapted to twist the collapsible tube 
in order to expel the contents. thereof, the opposite sides 
of the receptacle being formed with vertical slots receiving 
opposite portions of the key to direct the same in its 
movement, said key being provided with a finger piece at 
one end thereof for manipulation of the same. 

858,295.—Peter Krebitz, 
TURE OF SOAP. 

Claim.—16. The process of making soap which con- 
sists in forming lime soap by thoroughly incorporating hot 
fat, lime and a limited quantity of water, heating to start 
the reaction and allowing to stand and cool while said 
reaction progresses, washing the so-formed lime soap free 
of glycerin and soluble impurities with hot water, decom- 
posing said purified lime soap by boiling with a salt lye 
containing sodium carbonate in amount at least 2 per cent. 
in excess of that equivalent to said lime soap, adding salt 
in salting out proportions after completion of the decom- 
position, and separating the curd soap and insoluble cal- 
cium carbonate formed. 


LABELS REGISTERED. 


13,616.—Reynolds & Lehr, Baltimore, Md.—Title: “Pro- 
fessional Tooth Paste.” 

13,628.—Edgar Bloch, Brooklyn, N. Y.—Title: “The 
Marvelous Beautifier Fleur De Lis Creme.” (For a face 
cream. ) 

13,629.—Edgar Bloch, Brooklyn, N. Y. —Title: “Fleur 
De Lis Rouge, For Making a Ruby Complexion.” 

13,630.—Josie A. Wanous, Minneapolis, Minn.—Title : 
“Wanous’ Shampoo Bag.” (For hair tonic.) 

13,657.—The American Pure Coffee & Spice Co., Day- 
ton, Ohio.—Title: “Monibak.” (For flavoring extracts.) 

13,663.—Thomas J. Knight, San Antonio, Tex.—Title: 
“The No Equal Toilet Preparation.” 

PRINTS REGISTERED. 


Munich, Germany.—MANUFAC- 


2,036.—Iwer Boysen, Brooklyn, N. Y.—Title: “Boysen’s 
Bath Solution.” : . 
2,055.—James J. Ottinger, Phila, Pa.—tTitle: “Zhon- 


giva.’ (For Mouth and Gum Washes.) 
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TRADE-MARKS APPLIED FOR. 


12,447, 12,448.—Frank A. Epstein, Boston, Mass.—Tooth 
powders and washes. 


16,228.—A. & F. Pears, Limd., London, Eng.—Perfumed 
Soap. 

16,234.—A. & F. Pears, Limd., London, Eng —Perfumed 
Soaps. 

18,895.—Albert Westlake, New York.—Tooth-cleaning 
preparations in tablet form. 

19,457.—Actien-Gesellschaft Fiir Anilin-Fabrikation, Ber- 


lin, Germany.—Perfumery. 
22,166.—McCormick & Co., Baltimore, Md.—Flavoring 
extracts. 


22,840.—Carlo Erba, Milan, Italy—Extracts of Fruits. 

23,148.—Barclay & Barclay, New York.—Toilet and 
medicinal soaps. 

23,318.—Parchen Drug Co., Helena, Mont.—Toilet prep- 
arations. 


23,504.—J. G. Hutchinson & Co., Ottumwa, Iowa.— 


Flavoring extracts. 


23,605.—Adolf Fliigge, Hanover, Germany.—Perfumes 
containing Ferrum Carbonicum Purum, the word is 
Blandium. 

25,491—Anna F. Thompson, London, Fng.—Perfumed 
Soap. 


26,059.—Alart & McGuire, New York—Olive Oil. 
26,006.—Alart & McGuire, New York.—Olive oil. 
26,595.—L. T. Piyer & Cie, Paris, France.—Sachet- 
powders. 

27,310.—Geo. M. Emery, Portland, Me.—Toilet cream. 
27,431.—The Cudahy Packing Co., Chicago—Lye and 
washing-soda. 

27,552—Krom Soap Co., Atlanta, Ga.—Soap. 
27,413.—lIowa Soap Co., Burlington, lowa.—Soap. 
27,624.—Mary L. Babcock, New York.—Perfumes and 
Toilet Preparations. 

27,608, 27,702, 27,709.—Oliver-Finnie 
Tenn.—Flavoring extracts. 
27,779.—Pacific Coast Borax Co., New York.—Talcum 
Powder. 

27,833.—N. K. Fairbank Co., Chicago.—Washing pow- 
der and scouring soap. 

26,694.—Louis Spiro—New York.—Hair dye. 

27,412—Iowa Soap Co., Burlington, Iowa.—Soap. 

27,494.—Louis Megroz, New York.—Hair tonic. 

27,682.—Elise H. Silljan, New York.—Skin Food. 

27,778.—Pacific Coast Borax Co., New York.—Soap 
Powder. 

28,021—The M. Werk Co., Cincinnati, Ohio.—Soap. 

26,315.—Alexandre P. Simar, Montreal, Que., Can.— 
Hair tonic. 

_ 27,392.—Ludwig G. B. Erb, New York.—Toilet prepara- 
tions, 

27,427.—Willson 
preparation. 

27,513.—S. Hamill Co., Keokuk, Iowa.—Soap. 

27,715.—Harry L. Shaw, Boston, Mass.—Soap 
washing compounds. 

27,849.—Soaps and soap powder. 


Co., Memphis, 


3ros., Edgerton, Wis.—A flavoring 


and 


NEW NAMES. 


“Mayfair,” for Soap, Perfume, Toilet Waters, Sachets, 
etc., Smith, Kline & French Co., Philadelphia, Pa. 

Pan;”—“A-B = Naptha;’—“X-Ray ;’—“Olive ;”— 
“Cartridge ;"—“Sandal el Granada;’—‘“Japan Bou- 
quet ;”—“‘American 3eauty Cream;’—“Palm ;”— 
“Witch Hazel ;”—“Brown Windsor ;’—‘“La Parfum ;” 
—“Favori Savon;”—“R. M. Castile;’—Savon de 
Valerie;’—“Wash Rag  Castile;”—“Lily White 
Floating ;’—“Lily ‘Toilet ;’—‘Cold Cream and Gly- 
cerine ;’—“2oth Century Buttermilk ;’—“A-B Naptha 
Washing Powder;” Peet Bros. Mfg. Co., Kansas 
City, Kansas. 


“Peter 
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Mr. Bert. A Thayer is having troublous times after his 
He has 
been brought up now for non-payment of money due 


No. 1 for support of his eight year old boy. This is 
“going some” for a perfumer. 








triple divorce in the home of divorces, Chicago. 





As to pasting labels on tin, people in all trades where 
it is required agree that the “Tinnol,” made by the 
Arabol Mfg. Co., 100 William St., New York, is about 
the only article which will fully accomplish its purpose. 
As one manufacturer has it, it would be cheap at four 
times its price. 





We call the special attention of our readers to the adver- 
tisement of A. Maschmeyer, Jr., in which they will see a 
picture of the new factory just completed at Amsterdam. 
This makes it possible for Mr. Maschmeyer to supply 
the trade with an even more complete line than here- 
tofore. 

















Mr. W. J. King, of St. Louis, was in New York lately, 
proudly showing the picture of his little grand-daughter 
taken with his own. Is it possible that we may quote from 
the article on the “Contumacious Perfumer,” in our Sep- 
to the effect “Bright halo of 
Eminence as complacently he regards his physiognomy in 
Does it fit that look of pride 


tember issue, shines his 
the glass of self-approval”? 


that adorns his countenance? 





Mr. James M. Bush, Managing Director of W. J. Bush 
& Co., arrived here May 2oth for the regular semi-annual 
visit. He left for London July tst, after a pleasant and 
satisfactory trip. 
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JULY MARKET REPORT AND PRICE CURRENT. 


THE ESSENTIAL OILS QUOTED BELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED PURITY ONLY. { 
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ESSENTIAL OILS. 

The immediate interest of the trade is centered upon 
the Messina Oils for present needs, and Otto of Rose and 
Oil Neroli for future requirements. Lemon and Berga- 
mot have been acting even more sensationally than usual, 
some dealers asking $2.25 for Oil Lemon and others re- 
fusing to sell any Oil Bergamot at any price. In fact, 
some of the New York representatives have been asked 
by their principals in Italy to buy Oil Bergamot at any- 
thing under $4 and ship to them. Even the Oils of 
Orange have been affected, rising sharply. 

The semi-failure of the Bulgarian Rose crop has made 
Otto the centre of thought for many. The best Otto may 
go as high as $5 the ounce before long and even then it 
will be very scarce. There is a modicum of consolation in 
the report that Oil Neroli will probably be lower, for it 
does not play so large a part in U. S. industries as Otto. 
The French Oil Rose should be of very fine quality and 
reasonable price this year on account of a very large 
crop. Violet products will be high, if the information 
coming to us of barely half-a-crop prove true. 

The market for Oil of Cloves is a little easier, although 
the clove crop is reported not very large. Perhaps this is 
only a preliminary report. 

BEANS. 


With the sustained demand for beans of all descrip- 
tions the price cannot well recede; in fact, some very 








poor quality Bourbons were sold at top price, in Mar- 
seilles, according to reports. Even Tonkas have gone up 
in price, out of sympathy with the rest of the market. 
Some dealers are predicting still higher prices when the 
autumn activity begins. What will the limit be? 


Soap MareErIALs. 

With the summer dullness and falling off in foreign 
demand the feeling in the market was easier, but this did 
not mean any actual decrease in prices. Buying from 
hand to mouth is never very stimulating, and soap-makers 
are disposed to wait before laying in any large supply. 
With cotton seed oil at practically 7%c. per lb., no soap- 
maker uses it except for special soaps. The present con- 
ditions are best seen in the prices. 


Quotations are: 


Tallow, city, .oo% (hhds.); country, .06%-.06%. 

Grease brown, .05%; yellow, .o6. 

Cotton Seed Oil, crude, tanks, .42; summer, yellow, 
prime, .56. 

Cocoanut Oil, Cochin, .10%; Ceylon, .o9\. 

Olive Oil. green. .80; yellow, 1.00. 

Olive Oil Foots, prime, 0634; good quality, .o6%. 

Palm Oil, Lagos, .07%; red prime, .07. 

Chemicals, borax, .08; caustic soda, 80 p. c. basis of 
60% , $1.95. 

Rosin, rst run, .27; 2d run, .29; 3d run, .31; 4th run, °33. 


Almond, Bitter......perlb..... $3:50 Gitigergrass.................. Pree: “TEINS ioc be beh occas ees $0.50 
s we 2 fF eae Se, NE oo ca cates gue ansek « CS TE iin eS vk nore 4s ea.cs aiclere > 4.90 
x RT -75 Juniper Berries, twice rect..... 1.30 Thyme, red, French.......... 1.10 
s Sweet, Trae........ .63  Kananga, Se 4.00 se white, French........ [.30 
te Peach-kernel ........ .33 Lavender, English............ 7.00 Vetivert, Bourbon............ 8.50 
a ree 14 oe Cultivated.. ...... 3.50 “ Rae 43.00 
a ER OR bs uaw ayn 29 oe Fleurs, 28-30%.... 3.25 Wintergreen, artificial........ .40 
EE ae Se I 35 Rik oe eae E had 2.25 ree 3.25 
| eer TD. COO ais oka 6a nicscacecae ie ge a rene 70.00 
Te er 3.60 Limes, expressed........:.... 1.65 
PR ee aay haben dal 2.50 © distilled .........0.06. .80 BEANS. 
Bergamot, 37-38%..... a 4.25 en Ein wae 2.50 
Bergamot, 35% pa sharia 4.00 Mace, distilled................ -90 Tonka Beans, Angostura...... 75 
BETO (EH WOSE). 0 occ vccers 2.05 Mustard, natural.............. er: IB i Gs cand 84a naewes 30 
Bois de Rose, Femelle 4.50 | ee ie Gi * bc ok scl enwrakaubaess chic aks .26 
Se greed pile anid « scniiie 25 ME VEMRMO, HOUR... « vvscvccccsvess .12 Vanilla Beans, Mexican.....%4 00-7.00 
OT ae ee ee tee i RG oo Sa saudeense 100.00 “ “ CME ccccsecs 95994,00 
oe ere jake eee 25 ‘* artificial. . 16.00 ws ts Bourbon..... 2.75-3.50 
6 eee eer RAR ar er Pee 95 ss se oo: 1.0v-1.50 
Cardamom.... eS Pee ee ere 2.40 
Cassia, 4, SO 1.50 Orange, sweet................ 2.50 SUNDRIES. 
RE Pere Tee 60 Origanum........ .50 
ee I heh ee 6 i oe eree st 32 Orris Root, concre 4.50 Ambergris, black..........(0z.) $20.00 
Cinnamon, Ceylon............ ee. eee 5.50 és QTay.......... - 35.00 
NR coh vabnaa tunes GS BRIE 0 nc cv eccce sc vccesens 500. GAVOR DIME, caccssivcsice o 1.75 
oO eee cebe cokale me’ E00 “POTN WH. Case cccccess £90 CUMMEM. 6.05 cose ssccness 3.00-3.25 
PD << sch shuswidcarees 4's 1.60 Petit Grain, American........ 5.00 Heliotropine reer. $1.75-1.80 
SE sé 5.605 vhewn oy ss0s00 0 14.50 oa PUOMGR s 00.516 00 60:0'0 - Musk, Cab., pods........ (oz.) 6.50 
DRS cnbasavecndes seb ae bens PEE; SCR édsWiaucokeesesuees es 2.25 : Patera, 14.00 
OED cis bans bnntnenedes 08 Si SR er eee (02.) 5.00-6.00 ‘* Tonquin, pods..... 4 16.00 
Eucalyptus, Australian, 70%%.. -70 Rosemary, French............ 1.10 i , eramm..... ** 21.00 
as ee eee ay. eee .50 ‘* Artificial, per Ib........ 2.75 
- NE haku wscscsbasees .75 Sandalwood, East India....... 3.35 Orris Root, Florentine, whole. 13 
Geranium, African... ........ 4.25 Sassafras, artificial............ .50 Orris Root, powdered and 
a eS 3.50 s ey ree 75 SE x 6:5. 4s ¥onsecdcesas 16 
oe OE ee VN oe oak i a ae meas ca. 2. Sere -O1'4-.01 4% 
os ee eh RL ii cs bas koe anoecaeees ee er cece -45-.50 
eT ere ee i “ILL Sc ve hee chacaus anaes “<a rere .25-. 28 
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LANOLIN 


"BRITISH" 
Adeps Lanae U. S. P. 


IS BEING USED 





as never before in the manufacture of toilet prepar- 
ations and toilet soaps, for makers of these products 
have learned that when the écst grade-of lanolin is 
used results are all that can be desired. 
cents a pound makes little difference in the cost of 


A few 


the finished article, but a great deal in its quality 


and effectiveness. 


Let us send you samples and quote prices. 


Special Price in Bulk according to Quantity 


EVANS SONS LESCHER & WEBB Lim., 92 William St., New York. 














FOR PERFUMES AND FLAVORS 


SOZIO @ ANDRIOLI’S 


(GRASSE, FRANCE) 


Essential Oils, Pomades, Concretes 
Liquid and Solid 

This firm was established in 1757, and now has one 

of the largest factories inthe world. A large new build- 

ing is devoted exclusively to Concretes and A bsolutes. 


CHRISTO CHRISTOFE’S 


cxc 


Guaranteed Oil of Rose 


| 


HEINRICH HAENSEL’S 


(PIRNA, GERMANY) 


TERPENELESS ESSENTIAL OILS 
AND FRUIT ESSENCES 


Write for a copy of our REPORT, giving full in- 
formation regarding the chemical characteristics of 
these oils, and their economical use in perfumes and 
flavors. 





INNIS. SPEIDEN & CO., 46 Cliff St., New York. Established 1816 


CHICAGO BRANCH, 


196 MICHIGAN STREET, 

















ARE YOU BUYINC 
Vanilla Beans Freely ? 





The dealers are, for they expect 
to get better prices from you on 
the advancing market. We are 


direct receivers and can 


save you money on all grades. 





LET US HEAR FROM YOU. 





J.N. LIMBERT & CO. 


Succeeding The Chas. E. Hires Co. in the importation of Vanilla Beans 


480 and 482 Bourse - Philadelphia, Pa. 














BUY DIRECT 


AND 


SAVE MONEY 


We are first hands in 


VANILLA BEANS (all grades 
ORRIS crude, ground and powdered 


GUM ARABIC and 
TRAGACANTH 


The Mark P-E-A-CO. Insures Quality 
SERIAL No. 1282 


P. E. ANDERSON & CO. 


DRUG MERCHANTS 
7 and 13 Gold Street NEW YORK 
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This Synthetic Factory 








IS THE NEW HOME OF 


A. MASCHMEYER, JR. 


Amsterdam, Holland 


QR products are the result of scientific re- 

search of the highest order, and there is no 
modern development in the manufacture of gen- 
eral synthetics and specialties that we are not 
abreast of. For further particulars, catalog and 
price list consult our American Branch. 


VAN DYK & CO. new ronn® 











Better Than lonone Ever Was 





Our three Synthetic violet pro- 
ducts known as 


Irisolette, Ottima 100% 
1 Pure 100% 
= Savon 


are meeting with instant favor. 
When you try these products 
we won't have to solicit your 
order any further. 


Write for Samples 


CHEMICAL WORKS CoO., Ltd. 
Formerly Th. Muhlethaler 
Factory at Nyon, Switzerland 


UNITED STATES BRANCH 
80 John Street New York 
DONALD WILSON, Manager 




















FOR 
Chemicals, Colors, Dyestuffs, etc. 


ADEPS LAN =~ Pharmaceutical 
- “« —Crude 

NEUTRAL WOOLFAT 

OLIVE OIL 

OLIVE OIL FOOTS 

SOAP COLORS 

PERFUMERY COLORS 


CONSULT 
A. KLIPSTEIN & CO. 


122 Pearl Street, New York 


BRANCHES 
Boston, Philadelphia, Providence, Chicago, San Francisco, 
Toronto and Montreal, Canada; Mexico City 

















OLIVE OIL PURITY 


HIS is the first consideration. Then 
come flavor, clarity of color, and 
keeping quality. When you buy Sic- 
ard’s “La Doree” Brand you know 
you are getting a virgin olive oil that 
will meet every test and taste. It is 
produced on the higher plains of the 
French Alps, and our business is con- 


fined to this one product. 


GUARANTEED under the FOOD 
AND DRUG ACT, June 30, 1906, 
Serial No. 521, 39 2% Hm 


PIERRE SICARD, CANNEE 


Or 275 PEARL ST., NEW YORK. 
BLED IEE OSIM IG AN ERNE NAL AE 
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We Ate Headq uarters for Books 


WATCH THIS PAGE AND KEEP POSTED 








MODERN SOAPS, CANDLES AND GLYCERINE. By Leesert Liroyp Lamporn. 8vo, 
Cloth. ' Illustrated. 706 pp. Price $7.50 net. 
A practical manual of modern methods of utilization of fats and oils in the man- 
ufacture of soap and candles, and of the recovery of glycerin. 


MANUAL OF TOILET SOAP MAKING. Edited by Dr. C. Derre; translated by S. I. 
KinG, F.C.S. Price $3.00. 
This book includes medicated soaps, stain-removing soaps, metal-polishing 
soaps, soap powders and detergents, with a treatise on perfumes for scented soaps 
their production and tests for purity and strength. 


THE CHEMISTRY OF ESSENTIAL OILS AND ARTIFICIAL PERFUMES. By Ernest 
J. Parry, B.Sc. (Lond.), F.1.C., F.C.S. Illustrated with twenty engravings. 
411 pp. 8vo, Cloth. | Price $5.00 net. 
CONTENTS. 
Chapters I., THe GENERAL Properties oF Essentiat O1is.—II., Compounps OccurRInG 
IN EsseNTIAL O1ts.—III., THe PREPARATION OF EssentTiAL Os.—IV., THE ANALYsIS OF 
EssenTIAL O1Lts.—V., SysTeEMATIC STuDY OF THE EsseNTIAL O1Ls.—VI., TERPENELESS OILS.— 
VIL, Tut CHemistry or ARTIFICIAL PERFUMES.—APPENDIX: Table of Constants. 


COSMETICS. Translated from the German of Dr. THEopoR KoLuer. 8vo, Cloth. 
262 pp. Price $2.50 net. 
CONTENTS. 

Preface.—Chapters I., Purposes AND Uses ofr, AND INGREDIENTS USED IN THE PREPARA- 
TION OF CosmeTics.—II., PREPARATION OF PERFUMES BY PRESSURE, DISTILLATION, MACERA- 
TION, ABSORPTION, OR ENFLEURAGE, AND ExTRACTION Metuops.—III., CHEMICAL AND ANIMAL 
PRODUCTS USED IN THE PREPARATION OF CosmeETics.—IV., O1Ls AND FATS USED IN THE 
PREPARATION OF CosmeTiIcs.—V., GENERAL CosmeTIC PREPARATIONS.—VI., MouTH WasHES 
AND Tootu Pastes.—VII., Harr Dyes, Hair Resrorers aNnpD DeEpiILaTorirs.—VIIL., Cos- 
METIC ADJUNCTS AND S§PECIALTIES—COLORING COSMETIC PREPARATIONS.—IX., ANTISEPTIC 
WasHES AND Soaps—ToiLer anpd Hycrentc Soaps.—X., SECRET PREPARATIONS FOR SKIN, 
CompLexion, TEETH, Mourn, eEtc.—XI., TesriInG AND EXAMINING THE MATERIALS EMPLOYED 
IN THE MANUFACTURE OF CosMmEtTIcs.—Index. 


TWENTIETH CENTURY BOOK OF RECIPES, FORMULAS AND PROCESSES. Edited 


by GarpNeR D. Hiscox, M.E. Illustrated. Price, Cloth, $3.00. 


PERFUMES AND THEIR PREPARATION. By Georce Witutam Asxinson, Dr. 
Chem. Illustrated. Price, Cloth, $3.00. 


Remit by Check, Money Order or Stamps to PERFUMER PUB. CO. 
100 William St., New York 



































THE AMERICAN PERFUMER 





CLASSIFIED 
ADVERTISEMENTS. 








On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will find this column 
a quick and satisfactory means for 
advertising temporary matters. 

To display advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
25c. per line perin- 
sertion. Cash 
with order, 

Address all communications to 
PERFUMER PUB. CO., 

100 William St., New York. 


BUSINESS OPPORTUNITIES. 


Wanted.—Second-hand Press, knuckle-joint, Boomer & 
Boschert No. 1 preferred. Address Press, care this 
journal. 





Tar Soap Formuta.—If you want to make a tar soap 
that is finer than anything on the American market I can 
furnish the formula and complete manufacturing direc- 
tions. The principal item is the kind of tar used, and the 
one mentioned in my formula is the best and almost the 
only kind of wood tar of real dermatic value. For fur- 
ther particulars, address Dr. A. B., care of this journal. 


Use expert aid in preparing circular letters, booklets 
and advertisements; special campaigns planned and car- 
ried out for perfumers, soap manufacturers, flavoring 
extract makers; you want results; results are guaran- 
teed. D. I. M., care AMERICAN PERFUMER AND ESSENTIAL 
Om Review, 220 Broadway, N. Y. 

Manufacturer of popular American Bath Powder de- 
sires to secure Japanese agent in touch with toilet goods 
trade. Address, with reference, Cleanliness, care of 
AMERICAN PERFUMER. 


Interest in an established flavoring extract business 
for sale. A good man qualified to manage the business 
can acquire a substantial interest for from $10,000 to 
$25,000. Address P. O. Box 1800, New York. 


SITUATIONS WANTED. 


Assistant, in laboratory or factory; man 34 years; 
has 16 years’ practical experience in analytical and manu- 
facturing chemistry; my specialty flavoring extracts. 
Seeks position where opportunity to learn business super- 
sedes high salary. Future, care PerFUMER. 

Responsible chemist—long experience in manufactur- 
ing complete line of Extracts, Perfumes and Toilet Ar- 
ticles. F. A., care AMERICAN PERFUMER AND ESSENTIAL 
Or Review, No. 220 B’way, New York City 


experience in the manufacture of 
toilet 


tracts and high-grade perfumes is open for a good posi- 


Perfumer of long 


concentrated essences, preparations, flavoring ex- 


tion. Seven years in present position; good reasons for 


changing; best references furnished. Address, Wood- 


bridge, c/o this Journal. 















HELP WANTED. 


Perfumery salesman wanted, with established drug and 
department store trade. Excellent opportunity for the right 
man. Correspondence confidential. The Willis H. Lowe 
Co., Boston, Mass. 


Wanted by an importing house, young intelligent man 
Must have some 
State full particulars: 


to call on soap and perfumery trade. 
Oils. 
PERFUMER. 


knowledge of Essential 


Water, c/o AMERICAN 


Chicago perfume manufacturer desires to employ a 
competent salesman in the East. Address, St. Paul, care 
of this journal. 





“We consider yours an up-to-date 
paper that fills a long-felt want in ours 
and kindred businesses.”” 


THE ROBINSON MEG. CO. 
TORONTO, CAN. 





If you agree with this, send us $2 for your 
subscription, or renewal. 


PERFUMER PUB. CO. 
100 WILLIAM ST. 
NEW YORK 



















SYNTHESSENCES 


These comprise a new species of per- 
fumery material made by applying a cold 
volatile solvent in making a simultaneous 
extraction from the various flowers, gums, 
roots, etc. that appear in the finished synth- 
essence. 































Booklet on Request 








CONCENTRATES 


Complete compositions, requiring mere- 
ly dilution to produce all grades of Ex- 
tracts, Toilet Waters, Sachet Powders, 
etc., and scenting all Toilet Preparations. 
















Special Price List A. P. on Request 








etzger Chemical Compann, 


164 Front St., 






NEW YORK 
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These are the kind 
of labels that all 
concerns are try- 
ing to get. Let us 
show you samples 
of labels and box 
wraps that we 
have made for 


leading manufac- 


ve, _ as 
| Be 
( 


aqui ys £ we J 


turers 





When You Want Books 


TREATING OF THE 


Essential Oil Industry 


OR ANY OF ITS BRANCHES WRITE US 

















Artificial ‘‘Extracts’” Are Doomed 


06) RABHE day for ethereal compounds is over, not only on account 
fe =«oof:«opure food agitation, but because our pure Hygienic 
Flavors (conc.) have made the use of ethers unnecessary. 
We urge extract manufacturers to write us for samples, etc., as a 
thorough test will result in corroborating our claims in every detail. 
We call particular attention to ou CHERRY FLAVOR 
HYGIENE (conc.). This product is guaranteed to be absolutely 
free from Ot. ALMONDs. 
OTHER SPECIALTIES: ( STRAWBERRY, RASPBERRY, PINEAPPLE 
( BANANA, PEACH, PEAR 
Fully guaranteed to comply with the Federal requirements. Serial No. 5380 


T. H. GROSSMITH, 18 Fletcher Street, NEW YORK. 





























Coupons Ever Issued 


{ 

| 

! , 

| Most Valuable Premium 
| Our new booklet gives details of a double 
plan for increasing the sales of your products 
through the giving of valuable premiums 
to both the retailer who handles them and 
the consumer who uses them. It also explains 
WHY we can conduct your premium depart- 
ment much more cheaply than you can do it 
yourself. Our system is used and indorsed by 
hundreds of manufacturers in all parts of the 
United States. Send for the booklet to-day. 








Manufacturers’ Trade-Mark Association 
JOHN NEWTON PORTER, Pres. 
Dept. P, 253 Broadway, New York 
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Le Mois Scientifique et Industriel 


A MONTHLY ANALYTICAL REVIEW 
OF THE TECHNICAL REVIEWS OF 
= THE WHOLE WORLD=——— 


Eighth Year—No. 8 Rue Nouvelle, Paris, 9° 


SUBSCRIPTIONS 
Edition on 


Regular Separate Leaves 
(SALMON) (BLUE) 
France and Belgium . , : 20 francs 25 francs 
Foreign . ‘ ’ ; ‘ ; as francs 30 francs 


(The special edition is printed upon one side of the page only) 


The amount of subscription is reimbursed by 
2 — ons of Consultation (5 Fs) of the Technical Office of 
the M.S. 1. 
4 Conpeme (2.50 ag a ah) for a publication of the Practical 
ibrary of M. 


Three parts in one binding: 
The Month Scientific and Industrial (Mechanics, Electricity, 
Heating, Lighting, Industrial Economy.) 


THE MONTH, MINING AND METALLURGY. 
THE MONTH, CHEMICALLY AND ELECTROCHEMICALLY. 


Specimen copy sent free on receipt of 3 cénts for postage. 
TECHNICAL OFFICE OF M. S. I. 


Organized with the purpose of supplementing the Review, 
it is so arranged as to aid the engineer or manufacturer by 
furnishing him general studies or details, always based upon 
the sources, thanks to a unique bibliographical index cover- 
ing the methodical indexing of the literature of the past eight 
years, as well as to the co-operation of many specialists fitted 
to cover all manufacturing questions in a practical way. 


(Send for the illustrated circular containing all details of 
these different modes of service, enclosing 3 cents for postage.) 








H. SALLE & CO., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 


“GUM BENZOIN, GUM STYRAX, 





UNGERER & CO., AGENTS, 


AMBRETTE SEED, CIVETTE | 


NEW YORK 





three L513 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


156 FULTON STREET 


Comer of Broadway 


Telephone Calls, 338, 339 and 2626 Cortlandt. 





NEW YORK 
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NEROLI 





i BIHIS NAME immediately suggests 


an oil that is the bugbear of per- 
fumers. There is no reliable chemical 
test for purity, and the only way to 
detect adulteration is to make an ex- 
haustive olfactory test of the oil. 

The real test thus lies in the nose, 
and many a good formula has been con- 
demned by the perfumer when the real 
fault lay with the raw material. 

You can't get any bargains in the 
absolutely pure oil; so if you want to 
pay the price for an oil that you can 
depend on, let us hear from you. 


UNGERER & CO., 


273 PEARL STREET, NEW YORK. 
1o1 E. Kinzie Sr., 514 Arcu Sr., 


CHICAGO. PHILADELPHIA. 
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an oil that is the bugbear of per- 
fumers. There is no reliable chemical 
test for purity, and the only way to 
detect adulteration is to make an ex- 
haustive olfactory test of the oil. 
The real test thus lies in the nose, 
and many a good formula has been con- 


demned by the perfumer when the real 
fault lay with the raw material. 

You can't get any bargains in the 
absolutely pure oil; so if you want to 
pay the price for an oil that you can 
depend on, let us hear from you. 


UNGERER & CO., 


273 PEARL STREET, NEW YORK. 
1o1 E. Kinzie Sr., 514 Arcu St., 


CHICAGO. PHILADELPHIA. 














Have Your Contracts Expired? 


Last month we stated that a general advance in ROSE OIL 
was coming. It is here, and there are indications of a fur- 
ther rise. Customers who write us at once will be taken care 
of, and to all others we assure square treatment, as always. 


BOTU PAPPAZOGLOU & CO., 273 PEARL STREET 


Kazanlik, Bulgaria New York 














For Your Fine Perfumes, use 





——— Webb's C. P. Cologne Spiits——— 


JAMES A. WEBB & SON 
50 and 52 Stone Street - 2 «© © ~« New York 





Imperial Metal Manufacturing Co, 7 ee 


&. CARL BOMEISLER, Prop. 420-422-424 EAST 106th STREET 
ge Brg, 420-422-424 EAST 106th STREET | | NEW YORK 
eRe aes oe wane L q IMPORTER OF 


Bn Sprinkler Toos, —- Secguemm? CUT-GLUSS BOTTLES 


Powder Tops LA - 
Bitter-Tubes ie Fancy Perfume Boxes 


Moulds Made for Exclusive Designs oa and Specialties 


MYRBANE OIL 


CERMAN, FAST TO SOAP, PUREST AND FINEST 
ON THE MARKET 


SYNTHETIC OILS, ANILINE AND VEGETABLE COLORS FOR 
SOAPMAKERS AND PERFUMERS 
CORRESPONDENCE SOLICITED 


BERLIN ANILINE WORKS 


213-215 WATER STREET, NEW YORK 














